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1. Introduction

1.1. General information on the programme

Visual communication design is a field of activity that encompasses creation and production of all the visible elements of information. This activity is of great importance for contemporary economy and society. In a contemporary context, developed design activity is an index and promotor of economic development. In addition to this, competences that students acquire in their design studies are important in a sense that is not primarily commercial, but serves to promote social cohesion and benefits the society as a whole. 

Educational programs in visual communication design are of special importance in countries like Croatia, in which they have only recently been fully integrated into the university curriculum (since 1989 at the University of Zagreb, and since 1997 at the University of Split).

The proposed undergraduate course in visual communication design follows in the footprints of the previously existing four-year university-level course in visual communication design at the University of Split. It comes about as a consequence or reorganization of university education in line with the requirements of the Bologna Process.

The previous four-year course, established in 1997, offered educational content both in the fields of traditional (two-dimensional) graphic design, and design for digital interactive media. In the meantime, the field of new media has become complex to the degree that the separation of educational content into two separate levels of study (undergraduate and graduate), and the addition of an extra year of studies at the graduate level, should be seen as a welcome organizational innovation.

The proposed undergraduate course is now devoted primarily to traditional graphic design (designing visual information that exists in two-dimensional form), with a simultaneous offer of the basic elements of complex creative, technical and theoretical competences required in the design process in digital interactive media.

There is a constant demand on the labour market for the experts with competences that can be acquired at the undergraduate level of university education (see below).

Bachelors seeking additional specialization with the intention of further increasing their competitiveness on the job market can apply for a proposed graduate course in new media design at the University of Split, or graduate courses in the field of design at other universities in the Republic of Croatia or abroad.  
Reorganization of the previously existing programme in line with the requirements of the Bologna Process enables an early qualification with clearly designated competences, and offers more flexible opportunities of further (graduate) specialization than had previously been the case.

 Labour market competitiveness of future bachelors

A number of indicators suggests that there exists a great demand for experts in the area of visual communication design in the Republic of Croatia. 

Due to the nature of employment patterns in the sector (favouring independent and contract-based work), the (favourable) feedback from employment agencies is not fully representative of this demand.

In addition to traditional employers (the publishing industry and graphic communications industry in general), international advertising agencies have recently also become a large employer in the sector. In the late 1990s and at the beginning of the 21st century, the demand for workers with visual communication design skills was so overwhelming that the industries mentioned above employed a number of people with a general visual arts background or even with very little formal education in the field. Another new employer in the mentioned period were international publishers that launched Croatian editions of their magazines.

Feedback from professional associations, designers, and former students suggests that an increasing number of graduates are seeking to work independently, establish their own design studios, or work with smaller local clients who are becoming increasingly aware of the importance of quality design work to economic succes.

Measured by the standards of developed, postindustrially modernized societies, Croatia is an "underdesigned" country. In the future, demand for design work is therefore likely to increase, especially in small and medium-range companies, whose interests cannot be catered to by international advertising agencies due to the high cost of their services and lack of specific local knowledge. On the other hand, global advertising agencies operating in the country are likely to continue to employ local workforce.

The competences acquired in the course of design studies are marketable not only on the Croatian, but also on the international labour market. However, it is worth mentioning that the expansion of the market for graduates is expected in the region from which the largest number of students have so far come to study design at the University of Split (the region extending along the Adriatic coast, from Istria to Dubrovnik). The growth of demand in this region is expected due to the projected growth of the tourist industry. Administrative decentralization of the country, expected in the course of its European integration, is also expected to create additional opportunities for design graduates at the local and regional level.

Finally, it should be said that the competences acquired at the bachelor level of design studies fully satisfy the needs of a large number of employers in the sector, as evidenced by job offers made to former students even before the completion of their four-year degree. 

Contemporary research context of the proposed programme

The educational content of visual communication design courses includes creative/artistic, technical and theoretical aspects. Quality in design education presupposes  application of the most recent developments in all the mentioned fields, as well as independent design-centred research activity.

Comparable programmes in European higher education institutions

The educational content of the proposed undergraduate course resembles that of numerous institutions offering education in the field alternatively known as graphic design, communication design, or visual communication design. Even those programmes that have kept the traditional designation "graphic design" in their titles point out that contemporary designers are not responsible only for the visual aspects of a given content, but for its overall communication effectiveness.

There is a large number of study programmes in European higher education institutions comparable to the proposed one. The closest comparison can probably be drawn with the pathway of visual communication at the Merz Akademie - Hochschule für Gestaltung Stuttgart. In addition to developing creative and technical competences, this program puts a special emphasis on the development of a general communication competence of graduates, as well as their competences of social and cultural analysis.

Such an approach to the educational goals of the program stems from the insight that contemporary visual communication designers need to develop an advanced understanding of the wider social and cultural processes. In order to integrate into the labour market, design graduates need to develop not only visual competences, but also the abilities of verbal expression of the design content and of its independent socio-cultural analysis. 

The proposed program is also comparable with that at the Merz Akademie in the structure of the learning progression. In the final modules of its study programme, Merz Akademie also offers educational content intended to assist the development of visual concepts for digitial interactive media. These modules follow the basic ones, intended to develop the competences needed when designing static images and text.

With respect to the overall educational goals, content of individual courses, and competences expected of graduates, the proposed program is also comparable with the program in visual communication offered by the Hochschule für Gestaltung und Kunst Zürich. 

Both comparable programmes in European higher education institutions have a four-year duration. The overall structure of the proposed study programme and the progression of complexity of its elements have been adapted to fit the requirements of the Bologna process.

1.2. Previous experience in the field

The proposed programme has been developed on the basis of educational experience gained by its proposers during their seven-year work in the Department of Visual Communication Design at the Art Academy, University of Split.

This department, established in 1997, was the first one in Croatia to offer courses on new media design (Web design, Multimedia technologies, Computer animation). 

The department is a founding member of Icograda's Education Network. It has helped  establish international educational standards in the field by presenting its educational methods and results at the Icograda Brno conference (2002), in a panel that defined educational priorities of the association's member organizations.

In 2002, three months prior to the Brno conference, it organized the first conference on design education in Central and South Europe, followed by a panel on design education in Croatia. 

An average of four international lecturers and workshop leaders visited the department in every academic year since its establishment. In addition to these visits, the department has also organized five international workshops, in collaboration with reputable design professionals and European educational organizations (Studio Armanda & Geisler, Vienna; Faculty of Architecture, Ljubljana; Istituto Europeo di Design - Rome, KTH - Stockholm, Royal College of Art - London).

Research activity in the department comprises two three-year research projects on new media, financed by the Croatian Ministry of Science and the British Council.

The faculty have an experience of organizing (limited) student exchanges at the department, even prior to the official introduction of learing agreements in Croatian higher education. Students from European higher education institutions (School of Fine Art at University of Wales Institute Cardiff,  Fachhochschule Vorarlberg) have taken courses in the department. Fachhochschule Vorarlberg has recognized ECTS credits for the course work done by its student in Split. The same goes for several European participants of the Convivio summer interaction design school, organized at the department in 2004.

1.3. Student mobility scheme 

The proposed programme is open to student mobility in line with the requirements of the Bologna Process.

Individual courses and modules can be taken at educational institutions accepting the establishment of mutually confirmed learning agreements.

A memorandum indicating a general intention of future cooperation has been signed with the Department of Media Arts, University of Luton (Great Britain). Fachhochschule Vorarlberg (Austria) has also expressed interest in future cooperation.

1.4. Other elements

Non-academic partners in the region

There exist non-academic institutions supporting the introduction and further development of the proposed study programme. The development of activities benefiting from a competitive visual communications sector (first and foremost, tourism) represents one of the strategic priorities of the city and regional administrative bodies. These bodies have previously supported the acitivities of the four-year programme of visual communication design.

Other regional non-academic partners supporting the introduction of the proposed study programme are the Tourist Office of the city of Split, the publishing company Slobodna Dalmacija, and a number of companies offering printing and advertising services.

Duration of contact hours and ECTS

Duration of a contact hour at the University of Split is 45 minutes. One ECTS credit represents 30 hours of student's workload. 

Representations of ECTS credits allocated for various study activities in the course description units in the section 3.2. have been rounded to 0.5 and 1 point values.

Teaching methods (section 3.1.)
Contact hours employing different teaching methods (lectures, seminars and practice) are listed separately in the programme structure diagrams provided in the section 3.1.

Due to the nature of teaching activities in design courses, in these courses lecturing also presupposes tutorial work. Full description of the nature of work in individual courses is provided in the course description units listed in the section 3.2. (under the rubric headings "Type of Course" and "Teaching Methods").

Electives

Only elective courses taught by the faculty of the Department of Visual Communication Design are listed in the diagrams in the section 3.1. and described in detail as separate entries (course description units) in the section 3.2.

In addition to these courses, students opt for various other elective courses offered at the Art Academy, as well as at other faculties and departments of the University of Split, under the guidance of their tutors and supervision of the departmental ECTS coordinator.

Faculty contact hour workload (art and design courses)
Contact hour workload for faculty teaching art and design courses in the proposed study program is projected as higher than the current Croatian regulations require, in anticipation of harmonization with European standards in the field.

2. General description

	Type of programme
	Undergraduate

	Programme title
	Visual Communication Design

	Institution
	Proposed by
	Art Academy (University of Split)

	
	Participating

institutions
	Art Academy (Split), Faculty of Economics (Split)

	Duration
	3 years

	ECTS
	180 credits

	Admission requirements
	Completed four-year secondary education.

Entry examination.

	Learning outcomes and competences
	Bachelors of visual communication design acquire competences required for independent work in all the fields of visual communication based on static images and text (visual identity, poster and illustration, print media design).

Bachelors of visual communication design also acquire limited competences necessary for time-based design. They are capable of working under guidance in teams producing technologically complex new media products.

	Access to further studies
	Bachelors of visual communication design can access graduate programmes in various design fields. They can also continue their education in other programmes connected with competences acquired in the course of their undergraduate studies.

	Qualification awarded
	Bachelor of Visual Communication Design


3. Study programme

3.1. Programme structure with credits

	1st Semester

	Course code
	Course title
	Type of course 
	ECTS

	
	Elements of Visual Design
	15+0+30
	3

	
	Applied Drawing
	45+0+30
	6

	
	Typography
	45+5+25
	6

	
	Photography 1
	15+0+15
	3

	
	Computer Literacy 
	30+5+10
	3

	
	Design and Media
	            45+15+0
	6

	
	Introduction to Art History 1
	              30+0+0
	3

	
	
	
	

	Total:
	     225+25+110
	30

	* Lectures+Seminars+Practice


	2nd Semester

	Course code
	Course title
	Type of course
	ECTS

	
	Graphic Design 1
	45+0+30
	6

	
	Graphic Techniques
	30+0+45
	6

	
	Photography 2
	15+0+15
	3

	
	Basics of Computer Graphics
	30+5+10
	3

	
	Communication Practice
	30+0+30
	6

	
	Introduction to Art History 2
	         30+0+0
	3

	
	
	
	

	
	Elective course (Art Academy) 
	
	3

	
	
	
	

	Total:
	180+5+130
+ elective
	30

	* L+S+P


	3rd Semester

	Course code
	Course title
	Type of course
	ECTS

	
	Graphic Design 2
	45+0+30
	6

	
	Layout 1
	30+5+15
	3

	
	Photography 3
	15+0+15
	3

	
	Web Technology 1
	30+5+15
	3

	
	Illustration 1
	30+0+30
	6

	
	Basics of Semiotics
	30+15+0
	3

	
	Introduction to Sociology
	30+15+0
	3

	
	
	
	

	
	Elective course (Art Academy) 
	
	3

	
	
	
	

	Total:
	210+40+105

+ elective
	30

	* L+S+P


	4th Semester

	Course code
	Course title
	Type of course
	ECTS

	
	Graphic Design 3
	45+0+30
	6

	
	Layout 2
	30+0+30
	6

	
	Photography 4
	15+0+15
	3

	
	Web Technology 2
	30+5+15
	3

	
	Visual Communication and Space
	30+0+15
	3

	
	Semiotics of Print
	30+15+0
	3

	
	Sociology of Culture 
	30+15+0
	3

	
	
	
	

	
	Elective courses (3 ECTS)
	
	

	
	Illustration 2
	30+0+15
	3

	
	Elective course (Art Academy)
	
	

	
	
	
	

	Total:
	210+35+105
+ elective
	30

	* L+S+P


	5th Semester

	Course code
	Course title
	Type of course
	ECTS

	
	Graphic Design 4
	45+0+30
	6

	
	Graphic Technology 1
	30+0+15
	3

	
	Elements of Web Design 1
	30+0+15
	3

	
	Multimedia Technologies 1
	30+5+15
	3

	
	Media and Society
	30+15+0
	3

	
	Marketing 
	30+0+0
	3

	
	Professional Practice (Graphic Design and Technology)
	
	6

	
	
	
	

	
	Elective courses (3 ECTS)
	
	

	
	Sustainable Design
	30+0+15
	3

	
	Elective course (Art Academy)
	
	

	
	
	
	

	Total:
	195+20+75

+ elective
	30

	* L+S+P


	6th Semester

	Course code
	Course title
	Type of course
	ECTS

	
	Graphic Design 5
	45+0+30
	6

	
	Graphic Technology 2
	30+0+30
	6

	
	Elements of Web Design 2
	30+5+15
	3

	
	Multimedia Technologies 2
	30+5+15
	3

	
	New Media and Society
	30+15+0
	3

	
	Preparation and presentation of final thesis
	0+0+0
	3

	
	
	
	

	
	Elective courses (6 ECTS points)
	
	

	
	Elements of Industrial Design
	30+0+15
	3

	
	Elective course (Art Academy)
	
	

	
	Elective course (University of Split or elsewhere)
	
	

	
	
	
	

	Total:
	165+25+90

+ electives
	30

	* L+S+P


Extracurricular sports activities: In the first and second year of their studies, students are entitled to a total of 30 hours of extracurricular sports activities. The program of organised sports activities is presented at the beginning of each academic year.

3.2. Course information

	Course title
	Elements of Visual Design

	Course code
	

	Type of course
	Lectures, practice 

	Level of course
	Basic

	Year of study
	1
	Semestar/trimestar
	1

	ECTS
	3 credits (0.5 credits attendance of lectures, 1 credit clasroom practice, 1 credit personal practice, 0.5 credits drawing map preparation) 

	Name of lecturer
	Viktor Popović, Assistant Professor 

	Learning outcomes and competences
	The goal of the course is to acquaint the students with the elements of form and their role in visual design.

By mastering course contents, the students will acquire competences that will enable them to apply basic principles of visual design in their work.

	Prerequisites
	No prerequisites.

	Course contents
	Line, shape, form - light and dark, colour, hue, value, intensity, monochromatic color, analogous colors, complementary colours, warm colours, cool colours, texture, composition, unity, dominance and subordination, coherence, balance, positive and negative space, rhythm, proportion - golden ratio and rule of thirds, chaos - simplicity versus complexity.

	Recommended reading
	J. Itten, The Elements of Color, Wiley, 1970.

J. Albers, Interaction of Color, Yale University Press, 1975.

W. Wong, Principles of Two-Dimensional Design, Wiley, 1972.

E. D. Feldman, Varieties of Visual Experience, Harry Abrams, Inc., 1987.

	Supplementary reading
	N. Tanhofer, O boji na filmu i srodnim medijima, Zagreb: ADU, Novi Liber, 2000.

Internet sources.

	Teaching methods
	The course will consist of introductory frontal lectures on individual course units, followed by practical work.

	Assessment methods
	The grade will be awarded on the basis of the quality of work produced in the course (80%) and of the quality of its final presentation (20%).

The latter should be prepared as a drawing map and in computer format.

	Language of instruction
	Croatian and English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title 
	Applied Drawing

	Course code
	

	Type of course
	Lectures, tutorial work, drawing practice

	Level of course
	Basic 

	Year of study
	1
	Semester/Trimester
	1

	ECTS
	6 credits (2 credits attendance of lectures and practice,  3.5 credits personal work and study, 0.5 credits portfolio preparation )

	Name of lecturer
	Tomislav Lerotić, Assistant Professor

	Learning outcomes and competences
	By mastering course contents, the students will acquire competences connected with various drawing tasks useful in the field of visual communication (sketching, visualizing, illustration). The goal of the course is to develop the students' ability to work with various manual and computer tools that are at hand.

	Prerequisites
	No prerequisites.

	Course contents
	Presentation of the history of drawing. Characteristics of various drawing genres. Assignments stimulating the creative use of drawing skills and development of an individual approach by combining various drawing techniques. Drawing exercises: contour, volume, composition, visualisation. Computer-assisted drawing.

	Recommended reading
	W. Vitzthum, I disegni dei Maestri, Milano: Fabbri Editori, 1971.

Das große Lexikon der Graphik, Braunschweig, Georg Westermann Verlag GmbH, 1984.

W. Koschatzky, Die Kunst der Zeichnung, München: DTV, 1981.

Handzeichnungen, Utopisches Design, Documenta 6, Kassel, Paul Dierichs Verlag, 1977.

P. Olpe, Drawing as Design Process, Basel: Schule für Gestaltung, 1997.

A. Hofman, Methodik der form- und bildgestaltung. Aufbau, Synthese,
Anwendung, Heiden (CH): Niggli AG, 1965.

	Supplementary reading
	Graphis, Novum, Forum, and other journals and magazines in the field.

Monographs featuring the works of renowned drawers. Visits to exhibitions and museums. Internet sources.

	Teaching methods
	The course will consist of introductory frontal lectures on the history of drawing and the characteristics of various drawing genres, featuring examples from various historical periods. The emphasis of the instructor's work with the students will be on experimenting and development of individual expression in drawing.

	Assessment methods
	The grade will be awarded on the basis of the quality of work produced in the course (80%) and of the quality of its final presentation (20%).

The latter should be prepared as a drawing map and in computer format.

	Language of 

instruction
	Croatian, German, English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Typography

	Course code
	

	Type of course
	Lectures, seminars, moderated discussions, typographic practice

	Level of course
	Basic 

	Year of study
	1
	Semester/Trimester
	1

	ECTS
	6 credits (2 credits attendance of lectures and practice,  3.5 credits seminar preparation, personal work and study, 0.5 credits portfolio preparation )

	Name of lecturer
	Aleksandar Midžor, Professor / Igor Čaljkušić, Assistant

	Learning outcomes and competences
	By mastering course contents, the students will acquire competences that will enable them to apply the principles of typography in design work.

The goal of the course is to acquaint the students with the history and development of typography, typographic terminology and styles, inner and outer form of typographic characters, and uses of typography in design work.

	Prerequisites
	No prerequisites.

	Course contents
	The history of development of calligraphy and typography. Typographic styles, classification of fonts and typographic measurement systems. The inner and outer form of character. Elements of character. The principles of typography (word, rhythm, legibility). Computers and typography, introduction to software.

	Recommended reading
	F. Mesaroš, Tipografsko oblikovanje, Zagreb: Viša grafička škola, 1981.

E. Spiekermann, E.M. Ginger, Stop Stealing Sheep & Find Out How Type Works, Adobe Press, 2003.

J. Tschichold, The New Typography, University of California Press, 1995.

	Supplementary reading
	Internet sources.

Magazines and journals in the field.

	Teaching methods
	The course will consist of frontal lectures and typographic practice. As part of the course programme, the students will also write and present to their colleagues one seminar assignment on a topic in the field.

	Assessment methods
	The grade will be awarded on the basis of attendance (10%), quality of seminar assignment (20%), quality of practice work (30%) and quality of the final written examination (40%).

Seminar assignment consists of no less than 3 pages (3x1800 characters)of text and an oral presentation of the duration of no less than 20 minutes, followed by a moderated discussion.

	Language of instruction
	Croatian or English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Photography 1

	Course code
	

	Type of course
	Lectures, photographic practice, field work

	Level of course
	Basic 

	Year of study
	1
	Semestar/trimestar
	1

	ECTS
	3 credits (1 credit attendance of lectures and practice, 2 credits personal work)

	Name of lecturer
	Ante Verzotti, Assistant Professor

	Learning outcomes and competences
	The goal of the course is to introduce the students to the notion of photography as a technical and creative means of shaping visual content. 

By mastering course contents, the students will be able to understand the importance of the medium of photography and the principles governing its use. The course will also provide the students with competences necessary for basic work with photographic equipment.

	Prerequisites
	No prerequisites.

	Course contents
	Introduction to photography

History of photography. Camera – lenses – depth of field - sharpness - light and film speed – zone system -  use of existing light  – artificial light – darkroom -  colour – light and colour film – temperature of colour –  colour harmony – dominant colour – composition, balance and emphasis – special techniques.

	Recommended reading
	Velika knjiga o fotografiji (Time – Life Books), Zagreb: Prosvjeta, 1980.

A. Bailey, Sve o fotografiji u boji, Zagreb: Mladost, 1979.

J. Hedgecoe, Foto priručnik, Zagreb: Mladost, 1980. 

M. Fizi, Fotografija, Zagreb: Grafički zavod Hrvatske, 1982.

	Supplementary reading
	M. Freeman, The Complete Guide to Photography, Chartwell Books, 1982. R. Zakia, L. Stroebel, The Focal Encyclopedia of Photography, Focal Press, 1996.

Internet sources. 

Magazines and journals in the field.

	Teaching methods
	The course will consist of frontal lectures with practical demonstrations, followed by practical work.

	Assessment methods
	The grade will be awarded on the basis of a discussion (oral defense) of a minimum of ten photographic works, considered by the student to be the best produced in his/her course work. Oral defense should demonstrate that the student has acquired theoretical knowledge offered in the course. The smallest acceptable format of the photographs is A4.

	Language of instruction
	Croatian, Czech, or English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Computer Literacy 

	Course code
	

	Type of course
	Lectures, seminars, computer practice

	Level of course
	Basic 

	Year of study
	1
	Semestar/trimestar
	1

	ECTS
	3 credits (1 credit attendance of lectures, 1 credit computer practice and seminar, 1 credit preparation of final examination)

	Name of lecturer
	Ivica Mitrović, MSc, Lecturer

	Learning outcomes and competences
	The goal of the course is to acquaint the students with basic theoretical and practical aspects of computer usage.

By mastering course contents, the students will be able to understand the principles of computer technology and acquire introductory practical skills necessary for its use. 

	Prerequisites
	No prerequisites.




	Course contents
	History of development of computer technology. Basic terms and theoretical principles of computer technology. Computer architecture. 

Input and output devices. Hardware and software architecture. Introduction to basic software tools. Internet basics. 

	Recommended reading
	D. Sušanj, PC računala iznutra i izvana, Zargeb: BUG, Zagreb, 2002.

D. Grundler, Primijenjeno računalstvo, Zagreb: Graphis, 2000.

D. Gookin, PC za sveznalice, Zagreb: MIŠ, 2001.

I. Mitrović/B.Gaćina, Bilješke uz predavanja (course materials, lecture notes)

	Supplementary reading
	S. Colin, Kako radi multimedija, Zagreb: Znak, 1995.

D. Petric, INTERNET uzduž i poprijeko, Zagreb: BUG, 2002.

D. Johnson, Kako upotrijebiti digitalni fotoaparat, Zagreb: Mikro knjiga, 2003.

Internet sources. Magazines and journals in the field.

	Teaching methods
	The course will consist of frontal lectures with practical demonstrations, followed by practical work. As part of the course programme, the students will also write and present to their colleagues one seminar assignment on a topic in the field.

	Assessment methods
	The grade will be awarded on the basis of  regular course attendance (prerequisite for examination), quality of seminar assignment (20%) and quality of the final written examination (80%). Seminar assignment consists of  10 A4 pages of text and illustrations. Final examination is a written response to questions relating to course contents.

	Language of instruction
	Croatian or English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Design and Media

	Course code
	

	Type of course
	Lectures, seminars, moderated discussions

	Level of course
	Basic 

	Year of study
	1
	Semestar/trimestar
	1

	ECTS
	6 credits (1.5 credits attendance of lectures, 0.5 participation in seminar presentations and moderated discussion, 4 credits personal study, seminar and exam preparation)

	Name of lecturer
	Mirko Petrić, MA, Senior Lecturer

	Learning outcomes and competences
	By mastering course contents, the students will acquire basic theoretical knowledge of the fields of design and media. The emphasis is put on development of an understanding of how a given medium and its logic form the context of design practice. The course also offers an insight into the historical development of the notions of design and media.

	Prerequisites
	No prerequisites.

	Course contents
	Definiton of design, various design fields. Elements of design theory. Contemporary cultural, social and production context of design. Design and advertising. Definition and classification of the media. Various approaches to the study of media. Media and communication (horizontal and vertical). Internalization of technology. Oral cultures and cultures of writing. The book. Newspapers. Poster. Elements of visual identity (logotype, sign) and the media. Photography. Film. Radio. Television. Interactive digital media.   

	Recommended reading
	B. Rudhof, Design, Hamburg: Rotbuch, 2001.

J. Thackara, ed., Design After Modernism: Beyond the Object, London: Thames and Hudson, 1988 (selected chapters).

Đ. Dorfles, Uvod u dizajn, Novi Sad: Svetovi, 1994.

A. Mulder, Understanding Media Theory, Rotterdam: V2/NAi Publishers,  2004 (selected chapters).

S. J. Baran, Introduction to Mass Communication: Media Literacy and Culture, Boston: McGraw-Hill, 2002 (selected chapters).

M. Petrić, Bilješke uz predavanja (course materials, lecture notes).

	Supplementary reading
	J. Denegri, ed., Dizajn i kultura, Beograd: Radionica Sic, 19852 (selected chapters).

Kursbuch Medienkultur: Die maßgeblichen Theorien von Brecht bis Baudrillard, Stuttgart: Deutsche Verlags-Anstalt, 1999 (selected chapters).

R. Pettersson, Visual Information, Englewood Cliffs, NJ: Educational Technology Publications, 1993 (selected chapters).

D. Urban, Trademarks + Corporate Symbols, München: Stiebner, 1991.

G. Achterhold, Corporate Identity, Wiesbaden: Gabler, 1988.

S. Sontag, Eseji o fotografiji, Beograd: SIC, 1982.

R. Barthes, Svijetla komora: bilješka o fotografiji, Zagreb: Izdanja Antibarbarus, 2003.

A. Peterlić, Osnove teorije filma, Zagreb: Hrvatska sveuč. naklada, 20014. 

D. Davis, Gramatika televizijske proizvodnje, Zagreb: Radio televizija Zagreb/Mladost, 1975.

J. A. Bogomolov, Pojam vremena na umjetničkoj televiziji, Sarajevo: Svjetlost, 1979.

J.Fiske/J. Hartley, Čitanje televizije, Zagreb: Barbat & Prova, 1992.

Ch. Jencks, ed., Vizualna kultura, Zagreb: Naklada Jesenski i Turk/Hrvatsko sociološko društvo, 2002 (selected chapters).

M. Lister, et al, New Media: A Critical Introduction, London/New York: Routledge, 2003 (selected chapters).

Other titles suggested by the lecturer, depending on the selected seminar assignment topic.

	Teaching methods
	The course will consist of introductory frontal lectures, followed by organised group activities (seminar presentations and moderated discussions). As part of the course programme, the students will also write and present to their colleagues one seminar assignment on a topic in the field. The topic will be elaborated by means of a systematic exposition of arguments found in assigned literature. Seminar assignment consists of no less than 5 pages (5x1800 characters) of text.

	Assessment methods
	The grade will be awarded on the basis of active participation in moderated discussions (20%), quality of seminar assignment (20%), and quality of  the final written examination (60%). Final examination is a written response to questions relating to course contents.

	Language of instruction
	Croatian or English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Introduction to Art History 1

	Course code
	

	Type of course
	Lectures, field work (museum visits)

	Level of course
	Basic 

	Year of study
	1
	Semestar/trimestar
	1

	ECTS
	3 credits (1 credit attendance of lectures, 2 credits personal study - library work, studying of reproductions)

	Name of lecturer
	Anita Ercegović, MA, Senior Lecturer 

	Learning outcomes and competences
	Knowledge of the morphology of visual language.

The ability to interpret art works in the fields of painting, sculpture, and architecture. Understanding the language of art.

	Prerequisites
	No prerequisites.

	Course contents
	Getting acquainted with the basic elements of form in painting, sculpture, and architecture. Multidisciplinary approach to interpreting works of art. likovnog djela. Getting acquainted with the common language of art.

	Recommended reading
	J. Damjanov,  Likovna umjetnost, Part 1, Zagreb: Školska knjiga, 1977.

R. Ivančević, Likovni govor. Uvod u svijet likovnih umjetnosti, Zagreb: Profil, 1997 (selected chapters).

	Supplementary reading
	Titles from the series "Muzeji svijeta", Zagreb: Mladost, 1971.

	Teaching methods
	Lectures, demonstrations, graphic work, work with the text.

	Assessment methods
	Oral examination.

	Language of instruction
	Croatian.

	Quality assurance methods
	Student surveys after a series of related course units has been completed.


	Course title
	Graphic Design 1

	Course code
	

	Type of course
	Lectures, tutorial work, design practice

	Level of course
	Basic

	Year of study
	1
	Semestar/trimestar
	2

	ECTS
	6 credits (2 credits attendance of lectures and practice,  4 credits personal work)

	Name of lecturer
	Tomislav Lerotić, Assistant Professor

	Learning outcomes and competences
	By mastering course contents, the students will acquire introductory knowledge and skills necessary to design the elements of visual identity.   The emphasis of the instructor's work with the students will be on developing the ability of visualisation of a given content, with a view to its functional visual communication.

	Prerequisites
	No prerequisites.

	Course contents
	Designing ideograms, pictograms, signs, monograms, systems of pictograms for special purposes. Arranging designed items in space.

	Recommended reading
	G. Braun, Grundlage der visuellen Kommunikationen, München: Bruckmann, 1993.

Krampen/Aicher, Zeichensysteme der visuellen Kommunikationen, München: Ernst & Sohn, 1997.

D. Stiebner, D. Urban, Signs + Emblems, München: Bruckmann, 1992.

M. Ćirić, Grafički znak i simbol, Beograd: Fakultet primenjenih umetnosti, 2000.

A.Frutiger, Der Mensch und seine Zeichen, Echzell: Heiderhoff Verlag, 1978.

D. Urban, Gestaltung von Piktogrammen, München: Bruckmann, 1995.

	Supplementary reading
	Graphis, Novum, Eye, Print, Form, and other journals and magazines in the field. Internet sources.

	Teaching methods
	The course will consist of introductory frontal lectures on individual course units, followed by assignment work under tutorial supervision. There will be frequent collective and individual corrections of assignment work, and exercises in critical analysis. The course will include visits to design exhibitions.

	Assessment methods
	The grade will be awarded on the basis of the quality of work produced in the course (80%) and of the quality of its final presentation (20%).

The latter should be prepared as a drawing map and in computer format.

	Language of instruction
	Croatian, German, English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Graphic Techniques

	Course code
	

	Type of course
	Lectures, tutorial work, graphic techniques practice

	Level of course
	Basic

	Year of study
	1
	Semestar/trimestar
	2

	ECTS
	6 credits (2 credits attendance of lectures and practice,  4 credits personal work)

	Name of lecturer
	Petar Jakelić, Professor

	Learning outcomes and competences
	The goal of the course is to introduce the students to the principles of work in the field of graphic printing techniques, creating a practical experience useful in subsequent work in the fields of graphic design and graphic technology.
By mastering course contents, the students will acquire competences necessary for work with different printing materials and technological processes. They  will be able to work independently in various classical and contemporary techniques. They will also acquire competences needed to combine these techniques, and apply them in an experimental and innovative way.

	Prerequisites
	No prerequisites.

	Course contents
	Getting acquainted with the history of graphic printing techniques by means of analysis of graphic prints from various historical periods. Practical exercises acquainting the students with the technological process, from the sketch to the finished print. Application of and experimenting with the classical and contemporary graphic printing techniques (linoleum cut, copperplate, serigraphy).

	Recommended reading
	F. Paro, Grafika, Zagreb: Mladost, 1991.

Dž. Hozo, Umjetnost multioriginala, Mostar: Prva književna komuna, 1988.

	Supplementary reading
	Grafička revija VIII, Zagreb: Savez grafičkih radnika, 1930.

Grafika, magazine, Zagreb.

Franje Paro, Grafički pojmovnik, Zagreb: ALU, 2002.

Visits to the Graphic Art Cabinet of the Croatian Academy of Arts and Sciences. 

Internet sources.

	Teaching methods
	The course will consist of introductory frontal lectures on the history of development of different graphic printing techniques, followed by  demonstrations of the technological process of the discussed techniques (linoleum cut, copperplate, serigraphy). The students will prepare printing matrices. Prints produced in course work (the minimum of one linoleum cut and one copperplate, and the minimum of 3 serigraphies and 3 experimental works) will be presented to course participants and discussed immediately upon production.

	Assessment methods
	The grade will be awarded on the basis of attendance and engagement in the course work (50%), quality and originality of works produced (30%),

and quality of their final presentation (20%).

	Language of instruction
	Croatian.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Photography 2

	Course code
	

	Type of course
	Lectures, photographic practice, field work

	Level of course
	Basic

	Year of study
	1
	Semestar/trimestar
	2

	ECTS
	3 credits (1 credit attendance of lectures and practice, 2 credits personal work)

	Name of lecturer
	Ante Verzotti, Assistant Professor

	Learning outcomes and competences
	The goal of the course is to introduce the students to the specifics of digital photography and  possibilities of its further elaboration. 

By mastering course contents, the students will acquire competences necessary for work with digital photographic technology.

	Prerequisites
	Photography 1 or equivalent.

	Course contents
	Digital photography

Digital technology. Characteristics of digital cameras. Viewing the image. Printers and scanners. Digital elaboration of the image. Archiving and file manipulation .   

	Recommended reading
	T. Ang, Digitalna fotografija, Zagreb: Znanje, 2003. 

K. Milburn, Digital Photography Expert Techniques, O'Reilly, 2003.

	Supplementary reading
	M. Freeman, The Complete Guide to Digital Photography, A Lark Photography Book, 2003.

R. Zakia, L. Stroebel, The Focal Encyclopedia of Photography, Focal Press, 1996.

Internet sources. 

Magazines and journals in the field.

	Teaching methods
	The course will consist of frontal lectures with practical demonstrations, followed by practical work.

	Assessment methods
	The grade will be awarded on the basis of a discussion (oral defense) of a minimum of ten photographic works, considered by the student to be the best produced in his/her course work. Oral defense must demonstrate that the student has acquired theoretical knowledge offered in the course. The smallest acceptable format of the photographs is A4.

	Language of instruction
	Croatian, Czech, or English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Basics of Computer Graphics

	Course code
	

	Type of course
	Lectures, seminars, computer practice

	Level of course
	Basic

	Year of study
	1
	Semestar/trimestar
	2

	ECTS
	3 (1 credit attendance of lectures, 1 credit computer practice and seminar, 1 credit preparation of final examination)

	Name of lecturer
	Ivica Mitrović, MSc, Lecturer 

	Learning outcomes and competences
	By mastering course contents, the students will acquire a basic knowledge of computer graphics, as applied to the field of visual communication. They will also master skills required for independent work with hardware and software specific to the field..

	Prerequisites
	Basic knowledge of the theoretical and practical aspects of computer usage.

Within the framework of undergraduate study programme Visual Communication Design, this knowledge is acquired by completion of the course Computer Literacy.

	Course contents
	Getting acquainted with digital representation and processing of the digital image and graphics. Basic theoretical knowledge on the digital image creation. Basic software tools required for work in the field. Digitalisation, processing, editing and printing of images. Vector and bitmap graphics.  Colour gamut. Vectorisation. Basics of multimedia tools. Currrent information technology trends,  with a special emphasis on graphic and multimedia technologies.

	Recommended reading
	D. Johnson, Kako upotrijebiti digitalni fotoaparat, Zagreb: Mikro knjiga, 2003.

N. Tanhofer, O boji na filmu i srodnim medijima, Zagreb: ADU, Novi Liber, 2000.

I. Mitrović, Bilješke uz predavanja (course materials, lecture notes).

	Supplementary reading
	D. Gookin, PC za sveznalice, Zagreb: MIŠ, 2001.

D. Sušanj, PC računala iznutra i izvana, Zagreb: BUG, 2002.

Internet sources. 

Magazines and journals in the field.

	Teaching methods
	The course will consist of frontal lectures on individual course topics, which include practical demonstrations of skills related to hardware and software manipulation. This will be followed by work on practical assignments. As part of the course programme, the students will also write and present to their colleagues one seminar assignment on a topic in the field.

	Assessment methods
	The grade will be awarded on the basis of regular completion of assignments (30%), quality of seminar assignment (30%) and quality of final written examination (40%). Seminar assignment consists of  10 A4 pages of text and illustrations. Final examination is a written response to questions relating to course contents.

	Language of instruction
	Croatian or English.

	Quality assurance
	Student surveys and other methods consistent with University of Split's quality assurance standards.

	Course title
	Communication Practice

	Course code
	

	Type of course
	Lectures, writing practice, classroom presentations

	Level of course
	Basic 

	Year of study
	2
	Semestar/trimestar
	3

	ECTS
	6 credits (1.5 credits lectures and classroom practice, 4.5 credits personal study and practice)

	Name of lecturer
	Mirko Petrić, MA, Senior Lecturer

	Learning outcomes and competences
	By mastering course contents, the students will acquire basic competences and skills necessary for effective communication with the decision-makers: clients, representatives of funding bodies, and the general public.

They will be able to identify the strengths of their projects and to effectively communicate them through personal contact and the media.

	Prerequisites
	No prerequisites.

	Course contents
	Introduction to communication. Interpersonal communication. Verbal and non-verbal communication. Public presentations. Advocacy, lobbying. Communication campaigns. Public Relations. Press releases. Press conferences, video and audio conferences, interviews for different media. Resume and portfolio preparation. 

	Recommended reading
	I. Tomić-Koludrović, Bilješke uz predavanja, 2002 (lecture notes). 

M. Bland, A. Theaker, D. Wragg, Effective Media Relations, The Institute of Public Relations/Kogan Page, 2000.

	Supplementary reading
	J. Meidenbauer, red., Rhetorik, Köln: Buch und Zeit, 1999.

M. Stanton, Mastering Communication, New York: Palgrave, 1996.

A. Theaker, The Public Relations Handbook, London: Routledge, 2001.

	Teaching methods
	The course will consist of frontal lectures on individual course units, followed by work on practical assignments, including simulations of various communication situations and media formats.

	Assessment methods
	The grade will be awarded on the basis of regular attendance and completion of assignments (30%), quality of seminar assignment (40%) and quality of final written examination (30 %). Final practical assignment consists of a developed resume and portfolio. Final examination is a written response to questions relating to course contents.

	Language of instruction
	Croatian or English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Introduction to Art History 2

	Course code
	

	Type of course
	Lectures, field work (museum visits)

	Level of course
	Basic level course

	Year of study
	1
	Semestar/trimestar
	2

	ECTS
	3 (1 credit attendance of lectures, 2 credits personal study - library work, studying of reproductions)

	Name of lecturer
	Anita Ercegović, MA, Senior Lecturer

	Learning outcomes and competences
	Recognizing period styles. Getting acquainted with the correlation of art history and the general course of history.

	Prerequisites
	Art History 1 or equivalent.

	Course contents
	A chronological account of art periods and styles from prehistory to the 20th century. Understanding the changes in art history with regard to the cultural and general historical development. The possibilities of correlating art history with developments in music and other arts.

	Recommended reading
	H. W. Janson, Povijest umjetnosti, dopunjeno izdanje, Varaždin: Stanek, 2003.

R. Ivančević, Stilovi, razdoblja, život I, II, III, Zagreb: Profil, 1998 (selected chapters).

	Supplementary reading
	J. Damjanov, Likovna umjetnost, II dio, Zagreb: Školska knjiga, 1977.

Titles from the series "Umjetnost u slici", Rijeka: O. Keršovani, 1969.

	Teaching methods
	Lectures, demonstrations, graphic work, demonstrations 

	Assessment methods
	Oral examination.

	Language of instruction
	Croatian.

	Quality assurance methods
	Student surveys after a series of related course units has been completed.


	Course title
	Graphic Design 2

	Course code
	

	Type of course
	Lectures, tutorial work, design practice

	Level of course
	Intermediate 

	Year of study
	2
	Semestar/trimestar
	3

	ECTS
	6 credits (2 credits attendance of lectures and practice,  4 credits personal work)

	Name of lecturer
	Tomislav Lerotić, Assistant Professor / Maris Cilić, Assistant

	Learning outcomes and competences
	By mastering course contents, the students will acquire competences and skills required to effectively design signs and logotypes and apply them on individual graphic design products.

	Prerequisites
	Graphic Design 1 or equivalent.

	Course contents
	Designing signs, logotypes, and other elements of visual identity, and their application on individual graphic design products. 

	Recommended reading
	D. Urban, Trademarks + Corporate Symbols, München: Stiebner, 1991.

O. Leu, Corporate Design, München: Bruckmann, 1994.

W. Schmittel, Corporate Design International, Zürich: ABC Edition, 1984.

	Supplementary reading
	Graphis, Novum, Eye, Print, Form, and other journals and magazines in the field. Internet sources.

	Teaching methods
	The course will consist of introductory frontal lectures on individual course units, followed by assignment work under tutorial supervision. There will be frequent collective and individual corrections of assignment work, and exercises in critical analysis. The course will include visits to design exhibitions.

	Assessment methods
	The grade will be awarded on the basis of the quality of work produced in the course (80%) and of the quality of its final presentation (20%).

The latter should be prepared both as a portfolio and in computer format.

	Language of instruction
	Croatian or English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Layout 1

	Course code
	

	Type of course
	Lectures, tutorial work, layout practice

	Level of course
	Intermediate

	Year of study
	2
	Semestar/trimestar
	3

	ECTS
	3 (1 credit attendance of lectures, 1 credit layout practice and seminar preparation, 1 credit preparation of final examination)

	Name of lecturer
	Dejan Kršić, Assistant Professor / Igor Čaljkušić, Assistant

	Learning outcomes and competences
	The goal of the course is to introduce the principles of layout design and enable the students to apply these in their work in print media context.

By mastering course contents, the students will acquire basic knowledge of  text classification and text structure, information architecture in print media, various types of layout design and their historical development, as well as of the aesthetic and mathematical aspects of layout design. In addition to mastering basic theoretical knowledge, the students will also be able to design simple layouts and prepare them for the press.

	Prerequisites
	Typography, Design and Media (or equivalents).

	Course contents
	Text classification, structure and rhythm. Information architecture and hierarchies in print media. Historical development of layout. Classification and specifics of various graphic genres. Format. Binding. Layout genres and simple layout design.      

	Recommended reading
	A. Swann, How to Design Grids, Phaidon, 1990.

A.W. White, The Elements of Graphic Design: Space, Unity, Page Architecture and Type, Watson-Guptill Publications, 2002.
Judith Wilde, Richard Wilde, Visual Literacy: A Conceptual Approach to Graphic Problem Solving, Watson-Guptill Publications, 2000.

	Supplementary reading
	Internet sources.

	Teaching methods
	The course will consist of introductory frontal lectures on individual course topics, which include practical demonstrations of layout software tools. Following this, course participants will prepare a seminar assignment analysing technological and design aspects of selected examples of layout design. This analysis will be presented to other course participants. On the basis of knowledge acquired in the initial part of the course, there will follow layout design practice.

	Assessment methods
	The grade will be awarded on the basis of participation in classroom discussions (20%), quality of seminar assignment (20%), quality of practice work (40%) and quality of the final examination (20%).

Seminar assignment consists of no less than 3 pages (3x1800 characters)of text and an oral presentation of the duration of no less than 10 minutes. Final examination tests the level of knowledge acquired by personal study and classroom practice.

	Language of instruction
	Croatian or English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Photography 3

	Course code
	

	Type of course
	Lectures, photographic practice, field work

	Level of course
	Intermediate 

	Year of study
	2
	Semestar/trimestar
	3

	ECTS
	3 credits (1 credit attendance of lectures and practice, 2 credits personal work)

	Name of lecturer
	Ante Verzotti, Assistant Professor

	Learning outcomes and competences
	The goal of the course is to acquaint the students with the specifics of genre photography. 

By mastering course contents, the students will acquire competences necessary to take photographs in selected genres.

	Prerequisites
	Photography 1 or equivalent.

	Course contents
	Genre photography

''Life'' photography, news photography (reportage), still life, portraits, nudes, architecture, landscape, sports, theater, evening and night, animals, underwater photography, aerial photography.

	Recommended reading
	Velika knjiga o fotografiji (Time – Life Books), Zagreb: Prosvjeta, 1980. 

A. Bailey, Sve o fotografiji u boji, Zagreb: Mladost, 1979.

	Supplementary reading
	R. Zakia, L. Stroebel, The Focal Encyclopedia of Photography, Focal Press, 1996.

Internet sources. 

Magazines and journals in the field.

	Teaching methods
	The course will consist of frontal lectures with practical demonstrations, followed by practical work.

	Assessment methods
	The grade will be awarded on the basis of a discussion (oral defense) of a minimum of ten photographic works, considered by the student to be the best produced in his/her course work. Oral defense must demonstrate that the student has acquired theoretical knowledge offered in the course. The smallest acceptable format of the photographs is A4.

	Language of instruction
	Croatian, Czech, or English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Web Technology 1

	Course code
	

	Type of course
	Lectures, seminars, computer practice

	Level of course
	Intermediate 

	Year of study
	2
	Semestar/trimestar
	3

	ECTS
	3 credits (1 credit attendance of lectures, 0.5 credits seminar work, 1.5 credit preparation and presentation of final project)

	Name of lecturer
	Ivica Mitrović, MSc, Lecturer

	Learning outcomes and competences
	By mastering course contents, the students will acquire basic theoretical knowledge of the Internet (its development, technological and operating principles). They will also acquire basic competences and skills necessary for independent work in the field of Web design.
The goal of the course is not only to offer practical skills, but to develop a more profound understanding of the key notions associated with the Interenet and the Web.

	Prerequisites
	Basic computer literacy, as well as a basic knowledge of computer graphics. Within the framework of undergraduate study programme Visual Communication Design, this knowledge is acquired by completion of the courses Computer Literacy and Basics of Computer Graphics.

	Course contents
	Historical development of the Internet. Theories of the Internet. Internet services. Operating principles of the Internet. Access networks. Internet and Multimedia. Current trends. Basics of Web design. Optimizing Web graphics. HTML. Vector graphics.

	Recommended reading
	D. Petric, INTERNET uzduž i poprijeko, Zagreb: BUG, 2002.

L. Ambrus, Izrada Weba, abeceda za webmastere, Zagreb: BUG, 2002.

D. Sušanj, D. Petric, Velika knjiga o World Wide Webu, Zagreb: Znak, 1996.

	Supplementary reading
	P. Gralla, Kako funkcionira Internet, Zagreb: Algoritam, 2004.

J. Niederst/R. Koman, Learning Web Design: A Beginner's Guide to HTML, Graphics and Beyond, O'Reilly & Associates, 2001.

Internet sources.

Magazines and journals in the field.

	Teaching methods
	The course will consist of frontal lectures on individual course topics, which include practical demonstrations of skills related to hardware and software manipulation. This will be followed by work on practical assignments. As part of the course programme, the students will also write and present to their colleagues one seminar assignment on a topic in the field.

	Assessment methods
	The grade will be awarded on the basis of regular completion of assignments (30%), quality of seminar assignment (30%) and quality of final written examination (40%). Seminar assignment consists of  10 A4 pages of text and illustrations. Final examination is a written response to questions relating to course contents.

	Language of instruction
	Croatian or English.

	Quality assurance 
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Illustration 1

	Course code
	

	Type of course
	Lectures, tutorial work, illustration practice

	Level of course
	Basic 

	Year of study
	2
	Semestar/trimestar
	3

	ECTS
	6 credits (1.5 credits lectures and classroom practice, 4.5 credits personal study and practice)

	Name of lecturer
	Tomislav Lerotić, Assistant Professor

	Learning outcomes and competences
	By mastering course contents, the students will acquire competences that will enable them to visually conceptualise their ideas and produce illustrations in response to a narrative (literary) brief.

	Prerequisites
	Applied Drawing or equivalent.

	Course contents
	Getting acquainted with historical development, genres and techniques of illustration. Illustration practice in various techniques. The emphasis is laid on development of the student's individual expression. Illustration assignments in various fields of advertising. Poster. Cartoon. Animation. Illustration in response to various narrative briefs (literary, tehnical, newspaper article content). Illustration for the Web and multimedia. Presentation of illustration works in digital format, in printed publications, and in exhibitions. 

	Recommended reading
	Plass-Raffel, Lingua Grafica, Berlin: Die Gestalten Verlag, 2001 (selected chapters).

E. Steller, Computer und Kunst, Mannheim: Wissenschaftverlag, 1992 (selected chapters).

	Supplementary reading
	Graphis, Novum, Eye, Print, Form, and other journals and magazines in the field. 

Illustrated books, journals, newspapers and magazines, Web pages, CDs, animated cartoons.

Internet sources.

	Teaching methods
	The course will consist of introductory frontal lectures on illustration, followed by the tutorial work with the students. The emphasis is on development of a functional drawing interpretation of the brief, while simultaneously developing the students personal approach.

	Assessment methods
	The grade will be awarded on the basis of the quality of work produced in the course (80%) and of the quality of its final presentation (20%).

The latter should be prepared as a drawing map and in computer format.

	Language of instruction
	Croatian, German, English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Basics of Semiotics

	Course code
	

	Type of course
	Lectures, seminars, moderated discussions

	Level of course
	Basic

	Year of study
	2
	Semestar/trimestar
	1

	ECTS
	3 credits (1 credit attendance of lectures and participation in moderated discussions, 2 credits seminar preparation and personal study) 

	Name of lecturer
	Mirko Petrić, MA, Senior Lecturer

	Learning outcomes and competences
	By mastering course contents, the students will acquire basic knowledge and analytical skills in the field of semiotics, necessary for further studies in the field and/or application of semiotic methodology in related fields.

	Prerequisites
	No prerequisites.

	Course contents
	Defining semiotics (the term and the field). The development of semiotics as a discipline of the humanities. The nature of language and communication. Founders of modern semiotics (De Saussure, Peirce). Basic instruments of analysis (sign, code, denotation/connotation, text). Communication models, the influence of information theory on semiotics. Jakobson's functions of language. Elements of Eco's theory of interpretive cooperation. Elements of special semiotics (especially semiotics of culture and semiotic aesthetic).

	Recommended reading
	D. Chandler, Semiotics: The Basics, London: Routledge, 2002 (selected chapters).

R.L. Trusk, "The uniqueness of human language", in Language: The Basics, London: Routledge, 1995.

J. Sturrock, "Semiotics", in Structuralism, London: Fontana, 1993.

R. Jakobson, "Lingvistika i poetika", in Lingvistika i poetika, Beograd: Nolit, 1966.

R. Barthes, "Retorika slike", in N. Miščević/M.Zinaić, Plastički znak, Rijeka: Izdavački centar Rijeka, 1982.

U. Eco, "Uvod", in Estetika i teorija informacije, Beograd: Prosveta, 1977.
U. Eco, "Generiranje estetskih poruka na edenskom jeziku", Republika, no. 9-10, 1986.

	Supplementary reading
	J.D. Johansen/ S.E. Larsen, Uvod u semiotiku, Zagreb: Croatia Liber, 2000 (selected chapters).

Winfried Nöth, Priručnik semiotike, Zagreb: Ceres, 2004 (selected entries).

J. Fiske, Introduction to Communication Studies, Routledge: London 1990 (selected chapters).

U. Eko, Kultura, informacija, komunikacija, Beograd: Nolit, 1973 (selected chapters).

R. Barthes, Image Music Text, London: Fontana, 1982 (selected chapters).

J. M. Lotman, Struktura umjetničkog teksta, Zagreb: Alfa, 2001 (selected chapters).

Martin Ryder, Semiotics
<http://carbon.cudenver.edu/~mryder/itc_data/semiotics.html>

Pascal Michelucci, Sites of Significance for Semiotics <http://www.chass.utoronto.ca/french/as-sa/EngSem1.html>

	Teaching methods
	Given its introductory nature, the course will mainly consist of frontal lectures. However, active participation of the students in seminars and moderated discussions is expected. As part of the course programme, the students will also write and present to their colleagues one seminar assignment on a topic in the field. 

	Assessment methods
	The grade will be awarded on the basis of active participation in moderated discussions (20%), quality of seminar assignment (20%) and quality of the final written examination (60%). Seminar assignment consists of a minimum of 5 pages (5x1800 characters) of text. Final examination is a written response to questions relating to course contents.

	Language of instruction
	Croatian or English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Introduction to Sociology

	Course code
	

	Type of course
	Lectures, seminars, moderated discussions

	Level of course
	Basic 

	Year of study
	2
	Semestar/trimestar
	3

	ECTS
	3 credits (1 credit attendance of lectures and participation in moderated discussions,  2 credits seminar preparation and personal study)

	Name of lecturer
	Inga Tomić-Koludrović, PhD, Associate Professor

	Learning outcomes and competences
	Understanding current issues and problems in contemporary society by mastering basic sociological terminology. Recognizing one's own place in society. Acquiring competences enabling one to use the insights of sociology in one own's work. 

By mastering course contents, the students will acquire competences enabling them to explain contemporary social processes in terms of sociological theory, and to provide independent critical comments. The course will also create a foundation for a further study of particular social phenomena within the framework of various sociological disciplines.

	Prerequisites
	No prerequisites.

	Course contents
	Definition of sociology. Introduction to sociological theories and research methods. Sociological explanations of the individual, group, organization, society, culture and the arts, family, social construction of gender, health, social change and collective behaviour, deviance, work and leisure, education, religion, power and politics, media, social stratification, urban development, environment, and the world system.

	Recommended reading
	M. Haralambos, Uvod u sociologiju, Zagreb: Globus, 1998 (selected chapters).

I. Kuvačić, Uvod u sociologiju, Zagreb: Golden Marketing – Tehnička knjiga, 2004 (selected chapters).

I. Tomić-Koludrović, Bilješke uz predavanja (lecture notes).

	Supplementary reading
	M. Kirby et al, Sociology in Perspective, Oxford: Heinemann Educational Publishers, 2000 (selected chapters).

	Teaching methods
	The course will consist of introductory frontal lectures, followed by organised group activities (moderated discussions). As part of the course programme, the students will also write and present to their colleagues one seminar assignment on a topic in the field. The topic will be elaborated by means of a systematic exposition of arguments found in sociological literature. Seminar assignment consists of no less than 5 pages (5x1800 characters) of text.

	Assessment methods
	The grade will be awarded on the basis of active participation in moderated discussions (20%), quality of seminar assignment (20%), and quality of  the final written examination (60%). Final examination is a written response to questions relating to course contents.

	Language of instruction
	Croatian or English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Graphic Design 3

	Course code
	

	Type of course
	Lectures, tutorial work, design practice

	Level of course
	Intermediate 

	Year of study
	2
	Semestar/trimestar
	4

	ECTS
	6 credits (2 credits attendance of lectures and practice,  4 credits personal work)

	Name of lecturer
	Ljubica Marčetić-Marinović, Lecturer

	Learning outcomes and competences
	By mastering course contents, the students will acquire competences and skills required to apply various graphic elements onto 3-dimensional products and their packaging. The goal of the course is also to develop a creative approach to packaging design.   

	Prerequisites
	Graphic Design 2 or equivalent.

	Course contents
	Graphic design for 3-dimensional objects and their packaging. Optimization of packaging materials. Legibility and appropriatenes of packaging.

	Recommended reading
	D. Eichenauer, Verpackungs Design, München: K&B, 1994.

H. Pathak, Structural Package Design, Amsterdam: The Pepin Press, 1998.

	Supplementary reading
	Graphis, Novum, Eye, Print, Form, and other journals and magazines in the field. Internet sources.

	Teaching methods
	Održat će uvodna predavanja o pojedinim obrađivanim sadržajima, uz oblikovanje elemenata trodimenzionalnih predmeta i ambalaže. Rad na pojedinom zadatku odvijat će se uz grupne i individualne korekture  radova, te vježbe kritičke analize. 

The course will consist of introductory frontal lectures on individual course units, including practical demonstrations of 3D design. This will be followed by assignment work under tutorial supervision. There will be frequent collective and individual corrections of assignment work, and exercises in critical analysis. 

	Assessment methods
	The grade will be awarded on the basis of the quality of work produced in the course (80%) and of the quality of its final presentation (20%).

The latter should be prepared both as a portfolio and in computer format.

	Language of instruction
	Croatian or English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Layout 2

	Course code
	

	Type of course
	Lectures, tutorial work, layout practice

	Level of course
	Advanced 

	Year of study
	2
	Semestar/trimestar
	4

	ECTS
	6 credits (1.5 credits lectures and classroom practice, 4.5 credits personal study and practice)

	Name of lecturer
	Dejan Kršić, Assistant Professor / Igor Čaljkušić, Assistant

	Learning outcomes and competences
	By mastering course contents, the students will acquire competences enabling them to independently design and prepare for the press complex printed publications (books, newspapers, journals and magazines).
The goal of the course is to develop competences concerning various types of books and newspaper layout design, providing specific knowledge on information architecture of these products, as well as practical design skills.

In the theoretical aspects of the course, the emphasis is laid on developing  an understanding of information architecture and layout element hierarchies in the production of books and newspapers.

	Prerequisites
	Layout 1 or equivalent.

	Course contents
	Historical development of book and newspaper production. Parts of the book. Book and newspaper design. Publishing process. Formats, types of paper. Layout design for books and newspapers.

	Recommended reading
	R. Hendel, On book design, Yale University Press, 1998.

J. D. Berry, J. Berry, R. Black, Contemporary Newspaper Design: Shaping the News in the Digital Age : Typography & Image on Modern Newsprint, Mark Batty Publisher, 2004.
T. Harrower, Newspaper Designer's Handbook, McGraw-Hill Humanities/Social Sciences/Languages; 5 edition, 2001.

	Supplementary reading
	Internet sources.

	Teaching methods
	The course will consist of introductory frontal lectures on individual course topics, which include practical demonstrations of layout software tools. Following this, course participants will prepare a seminar assignment analysing technological and design aspects of selected examples of layout design. This analysis will be presented to other course participants. On the basis of knowledge acquired in the initial part of the course, there will follow layout design practice.

	Assessment methods
	The grade will be awarded on the basis of participation in classroom discussions (20%), quality of seminar assignment (20%), quality of practice work (40%) and quality of the final examination (20%).

Seminar assignment consists of no less than 3 pages (3x1800 characters)of text and an oral presentation of the duration of no less than 10 minutes. Final examination tests the level of knowledge acquired by personal study and classroom practice.

	Language of instruction
	Croatian or English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Photography 4

	Course code
	

	Type of course
	Lectures, photographic practice, field work

	Level of course
	Intermediate

	Year of study
	2
	Semestar/trimestar
	4

	ECTS
	3 credits (1 credit attendance of lectures and practice, 2 credits personal work)

	Name of lecturer
	Ante Verzotti, Assistant Professor

	Learning outcomes and competences
	The goal of the course is to introduce the students to the specifics of photography in moving image media.

By mastering course contents, the students will acquire basic knowledge of the historical development, theory and technology of the moving image, as well as develop basic skills necessary for work with the moving image. 

	Prerequisites
	Photography 1 and Photography 2, or equivalents.

	Course contents
	A short history of cinematographic principles. Visual principles. Visual constant. Recording and reproduction of movement. Cameras and lenses. The development of various film formats. Sharpness. Deep and shallow focus. Use of lenses. In-camera editing. The grammar of cinematography.  Angle. Plan. General view. Barrier. Existing light. Artificial light (interior). Three-quarter light. Grey scale. Colour scale.

	Recommended reading
	N. Tanhofer, Filmska fotografija,  Zagreb: Filmoteka 16, 1981. 

N. Tanhofer, O boji na filmu i srodnim medijima, Zagreb: ADU, Novi Liber, 2000.

M. Pansini, Amaterski film, Zagreb: Foto-kino savez Hrvatske, 1959. 

	Supplementary reading
	Internet sources. 

Magazines and journals in the field.

	Teaching methods
	The course will consist of frontal lectures with practical demonstrations, followed by practical work.

	Assessment methods
	The grade will be awarded on the basis of a discussion (oral defense) of a short film étude produced by the student, that will take place in the presence of other course participants. Oral defense must demonstrate that the student has acquired theoretical knowledge offered in the course.

	Language of instruction
	Croatian, Czech, or English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Web Technology 2

	Course code
	

	Type of course
	Lectures, seminar, project work

	Level of course
	Advanced 

	Year of study
	2
	Semestar/trimestar
	4

	ECTS
	3 credits (1 credit attendance of lectures, 0.5 credits seminar work, 1.5 credit preparation and presentation of final project)

	Name of lecturer
	Ivica Mitrović, MSc, Lecturer

	Learning outcomes and competences
	By mastering course contents, the students will acquire conceptual and practical technological competences required for independent production of a basic Web site. The goal of the course is also to develop an understanding of the complexity of the field and the range of knowledge required for successful team work in the field.

	Prerequisites
	Basic knowledge of the Internet and Web page design. Within the framework of undergraduate study programme Visual Communication Design, this knowledge is acquired by completion of the course Web Technology 1.

	Course contents
	Introduction to Web navigation and information architecture. Media specifics of the Internet. Digital sound and video in the Internet context. Analysis of selected examples. Project work (conceptualisation and rendering of a Web site, based on the knowledge acquired in the initial part of the course). Web site maintenance. Documentation.

	Recommended reading
	D. Petric, INTERNET uzduž i poprijeko, Zagreb: BUG, 2002.

L. Ambrus, Izrada Weba, abeceda za webmastere, Zagreb: BUG, 2002.

D. Sušanj, D. Petric, Velika knjiga o World Wide Webu, Zagreb: Znak, 1996.

	Supplementary reading
	P. Gralla, Kako funkcionira Internet, Zagreb: Algoritam, 2004.

J. Niederst/R. Koman, Learning Web Design: A Beginner's Guide to HTML, Graphics and Beyond, O'Reilly & Associates, 2001.

G. Fleishman, T. Malina, J. Carlson, Web Design Basics, Rockport Publishers, 2002.
Internet sources.

Magazines and journals in the field.

	Teaching methods
	The course will consist of frontal lectures on individual course topics, which include practical software demonstrations. Following this, course participants will prepare a seminar assignment analysing technological and design aspects of selected examples of Web sites. This analysis will be presented to other course participants. On the basis of knowledge acquired in the initial part of the course, there will follow practical work on Web site production and maintentance.

	Assessment methods
	The grade will be awarded on the basis of quality of seminar assignment (30%),  and quality of the final project work (70%). Seminar assignment consists of 15 A4 pages of text and illustrations. Final project work is a Web site containing all the required elements and its documentation (a minimum of 15 A4 pages of text and illustrations). Final work is presented to other course participants.

	Language of instruction
	Croatian or English.

	Quality assurance 
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Visual Communication and Space

	Course code
	

	Type of course
	Lecture, tutorial work, practice

	Level of course
	Basic

	Year of study
	2
	Semestar/trimestar
	4

	ECTS
	3 credits (1 credit attendance of lectures and practice, 2 credits personal work)

	Name of lecturer
	Simon Bogojević, Assistant Professor / Collaborator: Jelena Zanchi, dottoressa di ricercha (professoresa a contratto, Università degli studi di Firenze)

	Learning outcomes and competences
	By mastering course contents, the students will acquire competences enabling them to present their visual communication work in space. They will also acquire competences enabling them to independently organize a small exhibition space.

	Prerequisites
	No prerequisites.

	Course contents
	Space as an active element of presentation. Basic variables determining space. Characteristics of various exhibition spaces. Space as context of exhibited works. Informal exhibition spaces. Correlating the material and qualitative characteristics of exhibited works and exhibition space. Placement of work into space. Adaptation of exhibition space.

	Recommended reading
	M. Mitton, Interior Design Visual Presentation: A Guide to Graphics, Models & Presentation Techniques,  John Wiley & Sons, 2003.

J. Schulz-Dornburg, Art and Architecture: New Affinities, Barcelona: Editorial Gustavo Gili, 2000.

L. Dall’Olio, Arte e Architettura. Nuove corrispondenze, Torino: Testo& Immagine, 1997.

A. Castiglioni, Progettare mostre: dieci lezioni di allesatimento, Milano: Lybra Immagine, 1997.

	Supplementary reading
	P. F. Caliari, La forma dell' effimero, Milano: Lybra immagine, 2000.

Internet sources.

Magazines and journals in the field.

	Teaching methods
	Introductory frontal lectures will be followed by practical exercises and tutorial work concerning the placement of individual students' works into the exhibition space. 

	Assessment methods
	The grade will be awarded on the basis of quality of practical work during the course (30%) and quality of the final work (70%).

	Language of instruction
	Croatian, Italian, English.

	Quality assurance 
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Semiotics of Print

	Course code
	

	Type of course
	Lectures, seminars, moderated discussions

	Level of course
	Intermediate 

	Year of study
	2
	Semestar/trimestar
	4

	ECTS
	3 credits (1 credit attendance of lectures and participation in moderated discussions,  2 credits seminar preparation and personal study)

	Name of lecturer
	Mirko Petrić, MA, Senior Lecturer

	Learning outcomes and competences
	By mastering course contents, the students will acquire competences enabling them to analyse print media works using semiotic terminology.

The goal of the course is to develop the competence of verbal articulation of design activity in the medium of print.

	Prerequisites
	Basics of Semiotics or equivalent.

	Course contents
	Various semiotic approaches to the analysis of print media. Semiotic analysis of the elements of graphic design products (printed publications, posters, element of visual identity). Analysis of historical examples. Analysis of student work.

	Recommended reading
	J. Bertin, Sémiologie Graphique, Paris: Mouton & Gauthier Villars, 1967.

K. Gerstner, Compendium for Literates, Cambridge, Mass.: MIT, 1974.

O.Calabrese, “From a Semiotics of Painting to a Semiotics of Pictorial Text”, Versus 25, 1980.

Thomas A. Sebeok, ed., Encyclopedic Dictionary of Semiotics, Berlin/New York/Amsterdam: Mouton de Gruyter, 1994 (selected entries).

Mirko Petrić, “Knjiga u semiotičkoj perspektivi”, Američke knjige i knjižnice u inozemstvu: semiotički pristup, Centar za postdiplomske studije Dubrovnik, 1995.

	Supplementary reading
	A.Weill, Graphic Design: A History, New York: Harry N. Abrams, 2004.

S.Heller/K. Pomeroy, Design Literacy: Understanding Graphic Design, New York: Allworth Press, 1997.

S. Heller/S.Chwast, Graphic Style: From Victorian to Digital, New York: Harry N. Abrams, 2001.

J.-M. Floch, Visual Identities, London/ New York: Continuum, 2000 (selected chapters).

R. Pettersson, Visual Information, Englewood Cliffs, NJ: Educational Technology Publications, 1993 (selected chapters).

T. Triggs, ed., Communicating Design: Essays in Visual Communication, London: Batsford, 1995 (selected chapters).  

Internet sources.

Magazines and journals in the field.

	Teaching methods
	The course will consist of introductory frontal lectures, followed by organised group activities (seminar presentations and moderated discussions). As part of the course programme, the students will also write and present to their colleagues one seminar assignment on a topic in the field. The topic will be elaborated by means of a systematic exposition of arguments found in literature. Seminar assignment consists of no less than 5 pages (5x1800 characters) of text.

	Assessment methods
	The grade will be awarded on the basis of active participation in moderated discussions (20%), quality of seminar assignment (20%), and quality of  the final written examination (60%). Final examination is a written response to questions relating to course contents.

	Language of instruction
	Croatian or English.

	Quality assurance 
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Sociology of Culture

	Course code
	

	Type of course
	Lectures, seminars, moderated discussions

	Level of course
	Basic 

	Year of study
	2
	Semestar/trimestar
	4

	ECTS
	3 credits (1 credit attendance of lectures and participation in moderated discussions,  2 credits seminar preparation and personal study)

	Name of lecturer
	Inga Tomić-Koludrović, PhD, Associate Professor

	Learning outcomes and competences
	The goal of the course is to provide the students with competences enabling an independent analysis of cultural phenomena in contemporary society, as well as the application of such an analysis in one's own work.

By mastering course contents, the students will acquire competences enabling them to explain in sociological terms their own identity and identities of other social actors, as well as the way these identities are structured and represented in contemporary cultures.

	Prerequisites
	Introduction to Sociology (or equivalent).

	Course contents
	Social role of culture and the arts, high culture and popular culture, ideology and hegemony, criticism of society and its subversion by means of culture and the arts, cultural capital, production and consumption of culture, creative industries, taste, identity, lifestyles, consumer socialisation,  modernity and postmodernity, culture and globalization, cultural studies and fun culture.   

	Recommended reading
	D. Duda, Kulturalni studiji: Ishodišta i problemi, Zagreb: AGM, 2002 (selected chapters).
N. Elias, O procesu civilizacije, Zagreb: Biblioteka Antibarbarus, 1996 (selected chapters).
M. Meštrović/A. Štulhofer, Socio-kulturni kapital i tranzicija u Hrvatskoj, Zagreb: Hrvatsko sociološko društvo, 1998 (selected chapters).
G. Simmel, Kontrapunkti kulture, Zagreb: Naklada Jesenski i Turk, 2001.

I. Tomić-Koludrović, Bilješke uz predavanja (lecture notes).

	Supplementary reading
	E. L. Desfold, Cultural Sociology in Practice, Oxford,UK /Malden, Mass.:  Blackwell Publishers, 2002 (selected chapters).
B. Cvjetičanin/ V. Katunarić, Kulturna politika Republike Hrvatske. Nacionalni izvještaj, Zagreb: Ministarstvo kulture Republike Hrvatske, 1998 (selected chapters).

M. Silvermann, Facing Postmodernity. Contemporary French Thought on Culture and Society, London/New York: Routledge, 1999 (selected chapters).

	Teaching methods
	The course will consist of introductory frontal lectures, followed by organised group activities (moderated discussions). As part of the course programme, the students will also write and present to their colleagues one seminar assignment on a topic in the field. The topic will be elaborated by means of a systematic exposition of arguments found in sociological literature. Seminar assignment consists of no less than 5 pages (5x1800 characters) of text.



	Assessment methods
	The grade will be awarded on the basis of active participation in moderated discussions (20%), quality of seminar assignment (20%), and quality of  the final written examination (60%). Final examination is a written response to questions relating to course contents.

	Language of instruction
	Croatian or English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Illustration 2

	Course code
	

	Type of course
	Lectures, tutorial work, illustration practice

	Level of course
	Intermediate

	Year of study
	2
	Semestar/trimestar
	4

	ECTS
	3 credits (1 credit attendance of lectures and practice, 2 credits personal work)

	Name of lecturer
	Tomislav Lerotić, Assistant Professor

	Learning outcomes and competences
	The goal of the course is to enable the students to produce a series of illustrations in various genres and techniques, in response to complex briefs.

The goal of the course is also to enable the students to prepare illustrations for print and digital media presentation.

	Prerequisites
	Illustration 1 or equivalent.

	Course contents
	Production of illustrations in response to briefs in various fields and genres (science, technology, print media, cartoons, animation, illustration of a literary work, Web and multimedia illustration). Presentation of produced work in digital media, books and brochures, and exhibitions.

	Recommended reading
	Plass-Raffel, Lingua Grafica, Berlin: Die Gestalten Verlag, 2001 (selected chapters).

E. Steller, Computer und Kunst, Mannheim: Wissenschaftverlag, 1992 (selected chapters).

	Supplementary reading
	Illustrated magazines, books, Web pages of notable illustrators.

	Teaching methods
	Tutorial work with the students.

Visits to graphic collections containing illustrations, illustration exhibitions.

	Assessment methods
	The grade will be awarded on the basis of the quality of work produced in the course (80%) and of the quality of its final presentation (20%).

The latter should be prepared as a drawing map and in computer format.

	Language of instruction
	Croatian, German, English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Graphic Design 4

	Course code
	

	Type of course
	Lectures, tutorial work, design practice

	Level of course
	Intermediate 

	Year of study
	3
	Semestar/trimestar
	5

	ECTS
	6 credits (2 credits attendance of lectures and practice,  4 credits personal work)

	Name of lecturer
	Dejan Kršić, Assistant Professor

	Learning outcomes and competences
	By mastering course contents, the students will acquire competences enabling them to produce posters.

	Prerequisites
	Graphic Design 3 or equivalent.

	Course contents
	Commercial poster. Political poster. Poster for clients in the fields of art and culture. Noncommercial poster (promoting socially responsible behaviour).   

	Recommended reading
	Dieter Urban, Plakate-Posters, München: Bruckmann, 1997. 
Friedl, Ott, Stein, TYPO, Köln: Könemann, 1998.
Graphis Advertising editions, Zürich.

	Supplementary reading
	Graphis, Novum, Eye, Print, Form, and other journals and magazines in the field. Internet sources.

	Teaching methods
	The course will consist of introductory frontal lectures on individual course units, followed by assignment work under tutorial supervision. There will be frequent collective and individual corrections of assignment work, and exercises in critical analysis. 

	Assessment methods
	The grade will be awarded on the basis of the quality of work produced in the course (80%) and of the quality of its final presentation (20%).

The latter should be prepared as a drawing map and in computer format.

	Language of instruction
	Croatian or English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Graphic Technology 1

	Course code
	

	Type of course
	Lectures, practice

	Level of course
	Intermediate 

	Year of study
	3
	Semestar/trimestar
	5

	ECTS
	3 credits (1 credit attendance of lectures and practice, 2 credits personal work and preparation of final examination)

	Name of lecturer
	Nikola Mrvac, PhD, Assistant Professor / collaborator: Igor Čaljkušić, Assistant

	Learning outcomes and competences
	The goal of the course is to transmit to the students a set of competences concerning prepress, colour systems, and graphic technology software. By mastering course contents, the students will acquire competences necessary for prepress work.

	Prerequisites
	No prerequisites. Basic knowledge of the elements of prepress is desirable.

Within the framework of undergraduate study programme Visual Communication Design, this knowledge is acquired by completion of  basic and intermediate level graphic design courses.

	Course contents
	Prepress. Colour management. Digitalisation of black and white and colour photography. Data formats in prepress. Proofprint. Software tools for text and image integration.

	Recommended reading
	B. Fraser, C. Murphy, F. Bunting, Color Management, Peachpit Press, 2003.

P. Kammermeier, A. Kammermeier, Scannen und Drucken, Addison-Wesley, 1993.

C. Sidles, Graphic Designer's Digital Printing and Prepress Handbook,  Rockport Publishers, 2001.

	Supplementary reading
	Internet sources.

	Teaching methods
	The course will consist of a series of introductory frontal lectures, followed by practice.

	Assessment methods
	The grade will be awarded on the basis of attendance of lectures and practice (10%), quality of practice work (40%) and quality of the final examination (50%). Final examination is written, with a possibility of subsequent oral discussion of individual topics.

	Language of instruction
	Croatian or English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Elements of Web Design 1

	Course code
	

	Type of course
	Lectures, design practice

	Level of course
	Intermediate 

	Year of study
	3
	Semestar/trimestar
	5

	ECTS
	3 credits (1 credit attendance of lectures and practice, 2 credits personal work and preparation of final examination)

	Name of lecturer
	Slobodan Tomić, Lecturer

	Learning outcomes and competences
	By mastering course contents, the students will acquire competences necessary for the application of graphic design elements in Web page design. Previously acquired visualisation skills in the field of graphic design (concerning typography, colour, layout, drawing, photography, computer graphics and animation) are adapted for the Web.

	Prerequisites
	Basic knowledge of the digital image and computer graphics, Internet technology, and elements of graphic design.Within the framework of undergraduate study programme Visual Communication Design, this knowledge is acquired by completion of  the courses Basics of Computer Graphics, Web Technology 1 and 2, and Graphic Design 1 and 2.

	Course contents
	Adaptation and preparation of graphic elements for the Web. Specifics of Web design. Typography, colour, drawing, graphics and photography on the Web. HTML graphics. Vector graphics and animation. Moving image.  Web design practice. Layout for the Web. Introduction to conceptualising Web sites.

	Recommended reading
	J. Zeldman, Taking Your Talent to the Web: Making the Transition

from Graphic Design to Web Design, New Riders, 2001.

G. Fleishman, T. Malina, J. Carlson, Web Design Basics, Rockport Publishers, 2002.

J. Carlson, G. Fleishman, Web Site Graphics: Color, Rockport Publishers, 1999.

L. Ambrus, Izrada Weba, abeceda za webmastere, Zagreb: BUG, 2002.

	Supplementary reading
	J. Carlson, T. Malina, G. Fleishman, Web Site Graphics: Typography,  Rockport Publishers, 1999.

K. Couplan, Webworks: Navigation, Rockport Publishers, 2000.

Internet sources.

Magazines and journals in the field.

	Teaching methods
	The course will consist of frontal lectures on individual course topics, which include practical demonstrations of  Web design skills.This will be followed by work on practical assignments. At the end of the course, the students will present to their colleagues the results of practical assignments.

	Assessment methods
	The grade will be awarded on the basis of regular completion of assignments (60%), and quality of their final presentation  (40%).

	Language of instruction
	Croatian or English.

	Quality assurance
	Student surveys and other methods consistent with University of Split's quality assurance standards.

	Course title
	Multimedia Technologies 1

	Course code
	

	Type of course
	Lectures, seminars, computer practice

	Level of course
	Intermediate 

	Year of study
	3
	Semestar/trimestar
	5

	ECTS
	3 credits (1 credit attendance of lectures, 0.5 credits seminar work, 1.5 credit preparation and presentation of final project)

	Name of lecturer
	Ivica Mitrović, MSc, Lecturer

	Learning outcomes and competences
	By mastering course contents, the students will acquire basic theoretical and practical knowledge of multimedia.

The emphasis is on competences and skills required for successful work on basic assignments in the field of visual communication design. The goal of

the course is also to enable the students to apply multimedia technologies in presentation of works produced in previous course work in the study programme.

	Prerequisites
	Basic computer literacy, as well as a basic knowledge of computer graphics. Within the framework of undergraduate study programme Visual Communication Design, this knowledge is acquired by completion of the courses Computer Literacy and Basics of Computer Graphics.

	Course contents
	Definiton of multimedia and its theoretical explanation. Software tools for multimedia. Basics of script programming languages. Basics of digital image and sound in multimedia production. Basics of digital video and non-linear editing. Visualisation and synchronisation in multimedia. Digital animation (frame based).   

	Recommended reading
	C. Baron, Designing a Digital Portfolio, New Riders, 2004. 

R. Steinmetz, K. Nahrstedt, Multimedia Fundamentals, Volume 1: Media Coding and Content Processing, Prentice-Hall, 2002.

S. Colin, Kako radi multimedija, Zagreb: Znak, 1995.

	Supplementary reading
	D. Sušanj, PC računala iznutra i izvana, Zagreb: BUG, 2002.

D. Johnson, Kako upotrijebiti digitalni fotoaparat, Zagreb: Mikro knjiga,  2003.

Internet sources. Magazines and journals in the field.

	Teaching methods
	The course will consist of frontal lectures with practical demonstrations, followed by practical work. As part of the course programme, the students will also write and present to their colleagues one seminar assignment on a topic in the field.

	Assessment methods
	The grade will be awarded on the basis of  regular course attendance and practical assignment fulfillment (20%), quality of seminar assignment (30%) and quality of the final examination (80%). Seminar assignment consists of 10 A4 pages of text and illustrations. Final examination is a multimedia presentation of the course work, presented to other course participants.

	Language of instruction
	Croatian or English.

	Quality assurance 
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Media and Society

	Course code
	

	Type of course
	Lectures, seminars, moderated discussions

	Level of course
	Intermediate 

	Year of study
	3
	Semestar/trimestar
	5

	ECTS
	3 credits (1 credit attendance of lectures and participation in moderated discussions,  2 credits seminar preparation and personal study)

	Name of lecturer
	Inga Tomić-Koludrović, PhD, Associate Professor

	Learning outcomes and competences
	The goal of the course is to provide the students with competences enabling an independent analysis of the role of mass media in society and modes of operation of media systems. The goal of the course is also to enable the use of acquired insights in the students' own work.

By mastering course contents, the students will acquire competences enabling them to explain in sociological terms the characteristic of cultures that have historically developed as a result of the interaction between mass media and society.

	Prerequisites
	Introduction to Sociology (or equivalent).

	Course contents
	Sociological definition of the media. Film and societys, social history of film, genres and ideology. Radio and society. Television and society, popular culture and society, video.  

	Recommended reading
	Agentur BILWET, Arhiv medija, Zagreb: @®kzin, 1987 (selected chapters).

S. Novosel,"Žene u medijima - slučaj hrvatske televizije", in Đ. Knežević, ed., Žene i politika, Zagreb: Ženska infoteka, 1998.

Z. Peruško-Čulek, Demokracija i mediji, Zagreb: B.A.R.B.A.T., 1999 (selected chapters).
A. Peterlić, Ogledi o devet autora, Zagreb: CKDO, 1983 (selected chapters).

A. Peterlić, Studije o devet filmova, Zagreb: Hrvatski filmski savez, 2002 (selected chapters).
I. Tomić-Koludrović, Bilješke uz predavanja (lecture notes).

	Supplementary reading
	H. A.Giroux, Breaking in to the Movies. Film and the Culture of Politics, Oxford,UK /Malden, Mass.: Blackwell Publishers, 2002 (selected chapters).

P. Rayer/P. Wall /S. Kruger, Media Studies: The Essentials, London/New York: Routledge, 2001 (selected chapters).
N. Stevenson, Understanding Media Cultures, London, Thousand Oaks, New  Delhi: SAGE Publications, 2002 (selected chapters).

	Teaching methods
	The course will consist of introductory frontal lectures, followed by organised group activities (moderated discussions). As part of the course programme, the students will also write and present to their colleagues one seminar assignment on a topic in the field. The topic will be elaborated by means of a systematic exposition of arguments found in sociological literature. Seminar assignment consists of no less than 5 pages (5x1800 characters) of text.

	Assessment methods
	The grade will be awarded on the basis of active participation in moderated discussions (20%), quality of seminar assignment (20%), and quality of  the final written examination (60%). Final examination is a written response to questions relating to course contents.

	Language of instruction
	Croatian or English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Marketing 

	Course code
	

	Type of course
	Lectures

	Level of course
	Basic 

	Year of study
	3
	Semestar/trimestar
	5

	ECTS
	3 credits (1 credit attendance of lectures, 2 credits personal study)

	Name of lecturer
	Biljana Crnjak-Karanović, PhD, Associate Professor 



	Learning outcomes and competences
	After the completion of the course, the student is expected to understand the role and significance of application of marketing in society and organisations. The student should develop an understanding and ability to analyse various market situations which can be encountered in real business. S/he is expected to comprehend marketing knowledge and techniques relevant for dealing with practical problems related to business conduct.

	Prerequisites
	No prerequisites.

	Course contents
	The Nature of Marketing: Core concepts and dimensions of marketing. The marketing concept, marketing philosophy and company orientations toward the marketplace (the production concept, the product concept, the selling concept, the marketing concept, the societal marketing concept). 

Researching and Selecting Target Markets: Marketing research process and marketing information systems. Analyzing consumer markets and buyer behaviour. Analysing organizational markets and buying behaviour. Identifying market segments, selecting target markets and developing market positions.

Marketing Tactics Planning – Formulating the Marketing Mix: 

Product as an element of the mix (market characteristics of a product, new product development and adoption process, the concept of product life cycle, product branding and brand decisions);

Sales and distribution as an element of the marketing mix (choice and management of marketing channels);

Price as an element of the marketing mix (price policy determinants, strategic aims and price policies, methods for price forming, initiating and reacting to the changes in prices);

Promotion as an element of the marketing mix (marketing communication and promotional mix, elements of process and promotion).


	Recommended reading
	J. Previšić, Đ. Ozretić Došen, ed., Marketing, 2nd edition, Zagreb: Adverta, 2004.

	Supplementary reading
	P. Kolter, Upravljanje marketingom, analiza, planiranje, primjena i kontrola, Zagreb: Informator, 2001. 

S. Dibb, L. Simkin, W. Pride, O. C. Ferre, Marketing (europsko studentsko izdanje), Zagreb: Mate, 1995.

	Teaching methods
	Lectures, consultation hours, workshops, individual research and study.

	Assessment methods
	The assessment of student knowledge/performance will be based on the following: (1) Project task preparation and presentation - 50%; (2) Oral Exam  - 50%.

	Language of instruction
	Croatian or English.

	Quality assurance methods
	Student feedback (questionnaires and surveys).

External evaluation by the Agency for quality of higher education.


	Course title
	Professional Practice (Graphic Design and Graphic Technology)

	Course code
	

	Type of course
	Professional practice

	Level of course
	Intermediate 

	Year of study
	3
	Semestar/trimestar
	5

	ECTS
	6 credits (allocated by a faculty member in the field of graphic design or graphic technology, on the basis of student's report and consultation with the expert from collaborative graphic design/technology institution)

	Name of lecturer
	An expert from collaborative graphic design/technology institutions, in consultation with faculty members in the fields of graphic design and graphic technology.

	Learning outcomes and competences
	The goal of professional practice is to acquaint students with the working conditions in a professional graphic design/technology context. 

	Prerequisites
	Graphic design courses in the preceding four semesters of study.

	Course contents
	Work in the field of graphic design in market conditions and in a professional environment. Team work.



	Recommended reading
	The course is of practical nature (it consists of practical work).

	Supplementary reading
	The course is of practical nature (it consists of practical work).

	Teaching methods
	Work under the supervision of an expert.

	Assessment methods
	No grade is awarded, but ECTS credits are allocated subject to approval of the responsible faculty member, following the review of  the student's report and consultation of the opinion of the expert from the collaborative institution.

	Language of instruction
	Croatian.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Sustainable Design

	Course code
	

	Type of course
	Lectures, moderated discussions, field work

	Level of course
	Intermediate 

	Year of study
	3
	Semestar/trimestar
	5

	ECTS
	3 credits (1 credit attendance of lectures, 1 credit design practice, 1 credit project work - preparation of final examination)

	Name of lecturer
	Tomislav Lerotić, Assistant Professor

	Learning outcomes and competences
	By mastering course contents, the students will acquire competences enabling them to conceptualise and design specific communication messages promoting sustainable development, in the interest of environment protection.

	Prerequisites
	Graphic design competences (intermediate level). 

Introduction to Sociology or equivalent.

	Course contents
	The notion of sustainable design. Issues and possibilities of work in the field. Application of principles of sustainable design in one's own work. Work on an assigned project in the field.

	Recommended reading
	United Nations Department of Economic and Social Affairs - Division for Sustainable Development, Agenda 21
(http://www.un.org/esa/sustdev/documents/agenda21/english/agenda21toc.

htm).

U.Tischner, “Sustainability by Design”, Towards Sustainable Europe, Friends of the Earth, 1995.

U.Tischner, “Öko-Effizienz gestalten”, Zukunftsfähiges Wirtschaften, Stuttgart: Breuniger Kolleg, 1995.

U.Tischner, “Ökoeffizienz – eine neue Qualität im Design”, Betriebliche Umweltwirtschaft, A.H. Malinsky, ed., Wiesbaden, 1996.

V. Papanek, Dizajn za stvarni svijet, Split: Vidici, 1972.

	Supplementary reading
	www.energy.designcommunity.com

www.econcept.org

www.prepare-net.org

www.greenleaf-publishing.com

	Teaching methods
	Introductory frontal lectures of various experts on sustainable design and issues addressed in Agenda 21. An analysis of the local Agenda 21 and conceptualisation of educational communication campaigns. Promotion of alternative solutions leading to societal and environmental betterment.  Field work (visits to sites in need of environmental betterment).

	Assessment methods
	The grade will be awarded on the basis of engagement in project work and quality of its final product (final work), as well as its documentation and presentation.

	Language of instruction
	Croatian, German, English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Graphic Design 5

	Course code
	

	Type of course
	Lectures, tutorial work, design practice

	Level of course
	Advanced 

	Year of study
	3
	Semestar/trimestar
	6

	ECTS
	6 credits (2 credits attendance of lectures and practice, 4 credits personal work and study)

	Name of lecturer
	Tomislav Lerotić, Assistant Professor (in collaboration with faculty members specializing in fields related to the brief)

	Learning outcomes and competences
	The goal of this course is to unite previously acquired competences and skills, in the process of an independent conceptualisation and design work on a complex brief in the field of visual communication. 

	Prerequisites
	Graphic design courses in the preceding five semesters of study (or equivalents).

	Course contents
	Work on a complex brief in the field of visual communication, with observance of the client's requests or competition rules. 

	Recommended reading
	Sources consistent with the nature of assignment.

	Supplementary reading
	Graphis, Novum, Eye, Print, Form, and other journals and magazines in the field. Internet sources.

	Teaching methods
	Introductory frontal lectures (definitions and explanations of individual briefs), followed by design work under regular tutorial supervision, consultations and corrections. Faculty members specializing in fields related to the brief participate in tutorial work. Outside experts are also consulted.

	Assessment methods
	The grade will be awarded on the basis of quality of the final product, its presentation and documentation.

	Language of instruction
	Croatian, German, English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Graphic Technology 2

	Course code
	

	Type of course
	Lectures, practice

	Level of course
	Advanced 

	Year of study
	3
	Semestar/trimestar
	6

	ECTS
	6 credits (1.5 credits lectures and classroom practice, 4.5 credits personal work)

	Name of lecturer
	Nikola Mrvac, PhD, Assistant Professor / collaborator: Igor Čaljkušić, Assistant

	Learning outcomes and competences
	The goal of the course is to transmit to the students a set of competences concerning printing techniques and postproduction, as well as graphic product planning and design.

By mastering course contents, the students will acquire competences necessary for conceptualising a graphic product within the limitations of available technology.

	Prerequisites
	Graphic Technology 1 or equivalent.

	Course contents
	Classical printing techniques, offset and digital print. Offset printing process, making printing plates. Types of colour and paper. Post-production.

Sheet planning and montage. Complex printing techniques in digital formats.

	Recommended reading
	M. Kumar, Standardizacija izrade i eksploatacija tiskovne forme za plošni tisak, Zagreb: VGŠ, 1978 (selected chapters).

D. Veselinović, G. Bauer, Priručnik za tisak, Zagreb: Grafički fakultet, 1993 (selected chapters).

F. Zeier, Books, Boxes and Portfolios, Design Press, 1990.

K. Johansson, P. Lundberg, R. Ryberg, A Guide to Graphic Print Production, Wiley, 2002.

	Supplementary reading
	Internet sources.

	Teaching methods
	The course will consist of a series of introductory frontal lectures, followed by practice.

	Assessment methods
	The grade will be awarded on the basis of attendance of lectures and practice (10%), quality of practice work (40%) and quality of the final examination (50%). Final examination is written, with a possibility of subsequent oral discussion of individual topics.

	Language of instruction
	Croatian or English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Elements of Web Design 2

	Course code
	

	Type of course
	Lectures, seminar, project work

	Level of course
	Advanced 

	Year of study
	3
	Semestar/trimestar
	6

	ECTS
	3 credits (1 credit attendance of lectures, 0.5 credits seminar work, 

1.5 credits preparation and presentation of final project)

	Name of lecturer
	Slobodan Tomić, Lecturer

	Learning outcomes and competences
	By mastering course contents, the students will acquire competences necessary for conseptualising and designing a smaller Web site. Design competences and creativity are developed by means of analysis of existing sites and assignment work. The goal of the course is also to develop a habit of continual monitoring of new software tools available on the market.

	Prerequisites
	Intermediate level knowledge of Web page design. Within the framework of undergraduate study programme Visual Communication Design, this knowledge is acquired by completion of the course Elements of Web Design 1.

	Course contents
	Introduction to Web site conceptualisation. Adaption of design elements necessary for site construction. Harmonization of individual Web pages with the overall design concept. Web design based on competences acquired during the course.

	Recommended reading
	J. Zeldman, Taking Your Talent to the Web:  Making the Transition

from Graphic Design to Web Design, New Riders, 2001.

G. Fleishman, T. Malina, J. Carlson, Web Design Basics, Rockport Publishers, 2002.

J. Carlson, G. Fleishman, Web Site Graphics: Color, Rockport Publishers, 1999.

L. Ambrus, Izrada Weba, abeceda za webmastere, Zagreb: BUG, 2002.

	Supplementary reading
	J. Carlson, T. Malina, G. Fleishman, Web Site Graphics: Typography,

Rockport Publishers, 1999.

K. Couplan, Webworks: Navigation, Rockport Publishers, 2000.

Internet sources. Magazines and journals in the field.

	Teaching methods
	The course will consist of brief introductory frontal lectures on a topic in the field, followed by practical demonstrations of design skills. Course participants will subsequently analyse design aspects of selected examples of Web sites and present this analysis to their colleagues, as part of their seminar assignment. Based on knowledge acquired in the initial part of the course, the students will then design a smaller Web site.

	Assessment methods
	The grade will be awarded on the basis of quality of seminar assignment (30%),  and quality of the final design product (Web site) and its documentation (70%). Seminar assignment consists of 15 A4 pages of text and illustrations. Final design product is a Web site containing all the required elements. Its documentation consists of a minimum of 15 A4 pages of text and illustrations. Final work is presented to other course participants.

	Language of instruction
	Croatian or English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Multimedia Technologies 2

	Course code
	

	Type of course
	Lectures, seminars, project work

	Level of course
	Advanced 

	Year of study
	3
	Semestar/trimestar
	6

	ECTS
	3 credits (1 credit attendance of lectures, 0.5 credits seminar work, 1.5 credit preparation and presentation of final project) 

	Name of lecturer
	Ivica Mitrović, MSc, Lecturer

	Learning outcomes and competences
	By mastering course contents, the students will acquire conceptual and practical technological competences required for independent work in multimedia projects in the field of visual communication design. The goal of the course is also to develop an understanding of the complexity of the field and the range of knowledge required for successful team work in multimedia production. 

	Prerequisites
	Intermediate level knowledge of multimedia in the field of visual communication design. Within the framework of undergraduate study programme Visual Communication Design, this knowledge is acquired by completion of the course Multimedia Technologies 1.

	Course contents
	Introduction to navigation and information architecture in complex multimedia products. Navigation tree and linear navigation. Preparation of digital material. Interface and interaction. Documentation. Analysis of selected multimedia products. Conceptualisation and production of a multimedia product (CD-ROM or DVD-ROM), based on knowledge acquired in the initial part of the course.

	Recommended reading
	C. Baron, Designing a Digital Portfolio, New Riders, 2004. 

R. Steinmetz, K. Nahrstedt, Multimedia Fundamentals, Volume 1: Media Coding and Content Processing, Prentice-Hall, 2002.

S. Colin, Kako radi multimedija, Zagreb: Znak, 1995.

	Supplementary reading
	D. Sušanj, PC računala iznutra i izvana, Zagreb: BUG, 2002.

D. Johnson, Kako upotrijebiti digitalni fotoaparat, Zagreb: Mikro knjiga,  2003.

Internet sources.

Magazines and journals in the field.

	Teaching methods
	The course will consist of brief introductory frontal lectures on a topic in the field, followed by practical demonstrations of software skills. Course participants will subsequently analyse the concept and technological aspects of selected multimedia products, as part of their seminar assignment. Based on knowledge acquired in the initial part of the course, the students will independently conceptualise and produce a multimedia product in its second part.

	Assessment methods
	The grade will be awarded on the basis of quality of seminar assignment (30%),  and quality of the final multimedia product and its documentation (70%). Seminar assignment consists of 10 A4 pages of text and illustrations. Final multimedia product is a work containing all the required elements. Its documentation consists of a minimum of 15 A4 pages of text and illustrations.Final work is presented to other course participants. 

	Language of instruction
	Croatian or English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	New Media and Society

	Course code
	

	Type of course
	Lectures, seminars, moderated discussions

	Level of course
	Intermediate 

	Year of study
	3
	Semestar/trimestar
	6

	ECTS
	3 credits (1 credit attendance of lectures and participation in moderated discussions,  2 credits seminar preparation and personal study)

	Name of lecturer
	Inga Tomić-Koludrović, PhD, Associate Professor

	Learning outcomes and competences
	The goal of the course is to provide the students with competences enabling an independent analysis of the role of new media in society and modes of operation of media systems. The goal of the course is also to enable the use of acquired insights in the student's own work.

By mastering course contents, the students will acquire competences enabling them to explain in sociological terms the characteristic of cultures that have developed as a result of the interaction between new media and society.

	Prerequisites
	Introduction to Sociology or equivalent.

	Course contents
	Characteristics of new technologies (digitalisation, interactivity, remediation). Sociological definition of new media. Network society. Technology, nature, culture. Cyberculture. Technological body. Cyberfeminism. Hybrid identities. Virtual communities. Visual culture. Game cultures. Everyday life. New economy. Creative industries. New media and democracy. 

	Recommended reading
	C. J. Alexander/L. A. Pal, ed., Digitalna demokracija: politike i politika u umreženom svijetu, Osijek-Zagreb-Split: Panliber, 2001 (selected chapters). M. Featherstone/R. Burrows, ed., Kiberprostor, Kibertijela, Cyberpunk, Zagreb: Naklada Jesenski i Turk/Hrvatsko sociološko društvo, 2001 (selected chapters).
R. Schilds, ed., Kulture Interneta, Zagreb: Naklada Jesenski i Turk/Hrvatsko sociološko društvo, 2001 (selected chapters).
I. Tomić-Koludrović, Bilješke uz predavanja (lecture notes).

	Supplementary reading
	D. Barney, The Network Society, OxfordUK /Malden, Mass.: Polity Press, 2004 (selected chapters).

P. D. Marshall, New Media Cultures, London: Arnold, 2004.

I. Tomić-Koludrović/M. Petrić, "Identities on the Net: Gender and National Stereotypes on Croatian Broad-Reach Portals", Društvena istraživanja,  no. 4-5, 2004, p. 803-823.

J. Van Dijk, The Network Society, London: Sage, 1999 (selected chapters).

	Teaching methods
	The course will consist of introductory frontal lectures, followed by organised group activities (moderated discussions). As part of the course programme, the students will also write and present to their colleagues one seminar assignment on a topic in the field. The topic will be elaborated by means of a systematic exposition of arguments found in sociological literature. Seminar assignment consists of no less than 5 pages (5x1800 characters) of text.

	Assessment methods
	The grade will be awarded on the basis of active participation in moderated discussions (20%), quality of seminar assignment (20%), and quality of  the final written examination (60%). Final examination is a written response to questions relating to course contents.

	Language of instruction
	Croatian or English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Final Work - Preparation and Presentation

	Course code
	

	Type of course
	Consultation hours, personal work, public presentation, discussion

	Level of course
	Advanced

	Year of study
	3
	Semestar/trimestar
	6

	ECTS
	3 credits (0.5 credit consultation hours,  2.5 credits portfolio preparation, documentation of the work, and its public presentation)

	Name of lecturer
	Depending on the nature of the assignment.

	Learning outcomes and competences
	By means of preparing the work for public presentation under tutorial guidance, students experience near-professional conditions in this area of their future profession.

	Prerequisites
	Graphic Design 5

	Course contents
	Elements of design solutions created in the course Graphic Design 5 (work in response to a complex brief in the field of visual communication) are united into a coherent work and prepared for public presentation.

Public presentation of the portfolio, which includes documentation of the work and its textual explanation.

	Recommended reading
	Sources consistent with the nature of the assignment.

	Supplementary reading
	Sources consistent with the nature of the assignment.

	Teaching methods
	There will be individual and group consultation hours. In group consultation hours, comments of colleagues are encouraged.

	Assessment methods
	Final public presentation of the student's work, which includes a discussion with the present faculty members and members of the public, as well as a public review of work documentation and its textual explanation.

The grade will be awarded on the basis of the quality of work and quality of its presentation.

	Language of instruction
	Croatian or English.

	Quality assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.


	Course title
	Elements of Industrial Design

	Course code
	

	Type of course
	Lectures, tutorial work, design practice

	Level of course
	Basic 

	Year of study
	3
	Semestar/trimestar
	6

	ECTS
	3 credits (1 credit attendance of lectures and practice, 2 credits personal study and project work)

	Name of lecturer
	Ljubica Marčetić-Marinović, Lecturer

	Learning outcomes and competences
	By mastering course contents, the students will develop the ability to conseptualise a simple object for everyday use and acquire competences necessary to design it in an elementary fashion. The goal of the course is also to develop an understanding of the complexity of the field of industrial design, and of the possibilites for applying it elements in the field of visual communication.

	Prerequisites
	No prerequisites.

	Course contents
	Industrial design compared to other design genres. General information on design: unity of function, serial production process and qualities of materials. Researching motivation, new product development. Analytical thinking, converting an object into its composite parts. Simplification of the object as a precondition of a simplified production proces. Analysis of use.

Ergonomic analysis. Ecological analysis of materials. Usability, functionality. Optimisation. Prototyping. Trial run, serial production. Designing a new product (conceptualisation, calculus, project work, modelling).

	Recommended reading
	D. Quarante, Osnove industrijskog dizajna, Zagreb: Arhitektonski fakultet Sveučilišta u Zagrebu - Interfakultetski studij dizajna, 1991.

J. Heskett, Industrial design, London: Thames and Hudson, 1980.

J. M. Woodham, Twentieth-Century Design, Oxford/New York: Oxford University Press, 1997.

Other titles, depending on the nature of the assignment.

	Supplementary reading
	Internet sources. 

Magazines and journals in the field.

	Teaching methods
	Following the introductory frontal lectures on individual course topics, there will be discussions and design practice connected with various assignments. On the basis of knowledge acquired in the initial part of the course, a simple object for everyday use is conceptualised and designed under tutorial guidance.

	Assessment methods
	The grade will be awarded on the basis of regular course attendance and work on practical assignments (10%), quality of design solutions developed during the course (30%), quality of the conceopt and rendering of the final work (40%), and the ability to articulate its elements in theoretical terms (20%).

	Language of instruction
	Croatian or English.

	Quality  assurance methods
	Student surveys and other methods consistent with University of Split's quality assurance standards.
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